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THE NEW GEOMETRIC LAST 
heralds a revolution on the way 
for shoemaking and the shoe in- 
dustry. Developed after 25 years 
of research, it means better fit, 
lower costs, faster production, and 
automatic machinery. 





COMPARE 


LIXATE BRINE vs. ORDINARY BRINE 


LIXATE BRINE ORDINARY BRINE 








Salt Storage Above or near the Lixator hopper In separate piles or bins 





Brine Storage None. Made as needed In separate vats 





Handling Costs Zero Cost of labor 





Measurement 100% accurate Guesswork 





Saturation 100% Haphazard 





Preparation Automatic Cost of labor 





Distribution Piped Cost of labor 




















the LIXATE* process for making brine 


Maxine prine need no longer be complicated, 
ay inaccurate, costly. Now, thanks to the LIXATE 
| Le Process, developed by the International Salt Com- 
| 


| eas Ms pany, you can have brine automatically—where you 
:™ want it—when you want it—at the turn of a valve. 
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| 
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} ko — Because this pure brine is always 100% saturated 
brine—because it always contains exactly 2.65 
pounds of salt per gallon—your brine measurements 
are always exact—100% accurate. 

Hundreds of companies have already saved thou- 
sands of dollars, have improved the quality of their 
products by installing the International Salt Com- 
pany’s Lixate Process. Let International’s Industrial 


HOW LIXATOR WORKS Division help you. Send the coupon below, today. 


In the dissolution zone — flowing through a bed 
of Sterling Rock Salt which is continuously re- 
plenished by gravity feed, water dissolves salt to 
form 100% saturated brine. In the filtration zone INTERNATIONAL SALT COMPANY, INC. 
INDUSTRIAL DIVISION, Scranton 2, Pa. 

I am interested in knowing what the Lixate Process can do for 
MY plant. Please have an International Industrial Engineer 
contact me as soon as possible. I understand there is no cost, 
no obligation. 


through use of the se/f-filtration principle origi- 
nated by International Salt Company, the satu- 
rated brine is thoroughly filtered through a bed 
of undissolved rock salt. The rock salt itself filters 
the brine. Nothing else is needed. 


INTERNATIONAL SALT CO., INC. 
SCRANTON, PENNSYLVANIA ADDRESS 


SALES OFFICES: Atlanta, Ga . Chicago, Il 
New Orleans, La. ¢ Boston, Mass. ¢ Sc. Louis, Mo city 
Newark, N. J ¢ Buffalo, N. ¥ . New York, N.Y 
Cincinnati, O ¢ Philadelphia, Pa ¢ Pittsburgh, Pa 

Richmond, Va. ¢ ENGINEERING OFFICES: Acianta, Ga STATE 


Chicago, Ill, ¢ Buffalo, N. ¥ *Reg. U.S. Pat. Of 
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for added brilliance to dyed shades 





WHITE CHROME LEATHER 








ANTARAe CHEMICALS 


ANTARA A SALES DIVISION OF GENERAL ANILINE & FILM CORPORATION 
gaf 435 HUDSON STREET ° NEW YORK 14, N. Y. 





SALES OFFICES: NEW YORK - BOSTON - PROVIDENCE - PHILADELPHIA 


+ CHARLOTTE. N.C. + CHATTANOOGA « CHICAGO 
PORTLAND. ORE. + SAN FRANCISCO @¢ IN CANADA: CHEMICAL DEVELOPMENTS OF CANADA, LIMITEO, MONTREAL 


From Research to Reality 








Nothing's new. A fad currently rid 
ing high among the teen-agers 
is that of carving one 
initials of their 


of 
botn sexes 
own initials r tne 
sweetie-pie on the soles of the 
shoes. The idea is to 
tialed the ground. Thi 
was also a popular custom among the 
Greeks some 3,000 years ago. 


eave the ini- 


mprint or 


House-to-house: Millior 
sold annually by hundreds 
of nouse-To-nouse One 
mail-order shoe firm (Knapp Bros., 
Brockton) yearly postage Dill 
of well over a million dollars. Direct 
selling has become a major industry 
yver 7,000 companies in 
15.000 salesmen sell 
ing some $10 billions in goods on . 
door-to-door basi These descend 


ant: of tne old i eddler 
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Yankee 
provide employment for an estimated 
10 million pec ple sther than the sale 


representatives. 


Walk and live. Shoe 
business gets a helping hand from 
the advice of 
cialist, Dr. Per y Stocks, who advise 
that people keep wa king f they want 
attack 


+ 


ana leather 


well-known heart spe 


to avoid deatn by heart 


STRONG TOES balance this bronze 

statue in a London park. The peer- 

ing puzzled lady is trying to fathom 

the mystery and no doubt asking, 

"Who pulled the chair out from under 
this gal?" 


There's money in shoes. 
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are sales leaders 


when they offer 
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“Flex-ilience” and smart styling make a sales team Best of all, you'll find Cushion Cork versatile 
that’s hard to beat. For “Flex-ilience” is that and easy to use. It can be built into the shoe as an 
happy blend of flexibility and resilience that 
women want in a shoe, They get it, too, when a 
shoe is made with Armstrong's Cushion Cork! 

Cushion Cork is made expressly for today’s to wear and easy to sell 


TEST CUSHION CORK—One good way to see 


what “Flex-ilience” can do for your shoes is to 


insole strip, an insert, a filler piece, or a platform 
But no matter how you use it, Cushion Cork adds 


the “Flex-ilience” that makes a shoe comfortable 


trim, simple shoe fashions. Composed of finely 
ground cork particles suspended in a sponged 


rubber binder, it’s springy, light—and_ extra make up a few test pairs with Cushion Cork 


flexible. And it gives a shoe the “live” resilience 

that’s so essential in reducing walking fatigue. 
Cushion Cork is also exceptionally durable. 

Because it won't creep, mat down, or bunch, its 


“Flex-ilience” lasts as long as the shoe is worn. 


We'll be glad to provide working samples, Call 
your Armstrong representative for additional in 
formation or write Armstrong Cork Com 
pany, Industrial Division, 6310 Drury 


Avenue, Lancaster, Pennsylvania 


FOUR WAYS CUSHION CORK IS USED TO ADD "FLEX-ILIENCE”’ 


Sport shoe uses Cushion Cork 
to keep its promise of comfort. 
The cushion stays flexible, re- 
silient, and comfortable for the 
life of the shoe, 


Pump has Cushion Cork insole 
for flexibility as well as com 
fort. Only a sock liner sepa 
rates the resilient pad from 
the ball of the foot, 


In this Sbicca shoe, an insert 


Slip-lasted shoe has 
Cushion Cork is cemented 
the shoe. Exceptionally 


resilient comfort is provided fort with only layer of 
where it's most needed. 


Armstrong's Cushion Cork 
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heel platform of Cushion Cork 


Wearer enjoys maximum com 


between foot and platform, 


EDITORIAL 





From Gold To Feinglass — 
Shift From Red To Deep Pink 


Feinglass, New Head Of The International Leather Workers 
Union, Shows Up With Long Record Of Commie Relations 


Abe Feinglass is the new president 
of the controversial leftwing Inter- 
national Fur and Leather Workers 
Union, He recently replaced Ben 
Gold, IFLWU president for the past 
17 years, and who is awaiting a 
higher court decision as to whether 
he'll go to prison for signing a false 
affidavit on the Communist issue 
under the Taft-Hartley law. 

The “resignation” of Gold as 
IFLWU president was a gesture to 
remove a controversial officer so that 
the union would be more free to 
operate within the good graces of 
public opinion and the National La- 
bor Relations Board. In short, with 
Gold’s “resignation” everything 
would now be all right. 

But if ever a fumbling, lefthanded 
gesture was made, this is it. As de- 
clared by Sen. P. G. Bowker, head 
of the Massachusetts Committee in- 
vestigating Communism, the election 
of Feinglass is a case of “from the 
frying pan into the fire.” 

Who is Abe Feinglass? Here's 
just a portion of his record, taken 
from the files of the Committee on 
Un-American Activities, U. 5S. House 
of Representatives. 

As recently as April 9, 1954, Fein- 
glass, in testifying before this Com- 
mittee, refused to answer questions, 
hiding behind the Fifth Amendment, 
as to whether he is or ever was a 
member of the Communist Party; as 
to whether he had any connections 
with the Daily Worker: as to 
whether he was connected with the 
Chicago Workers School (listed as 
a subversive institution). 

He testified that he ran for pol- 
itical office in New York State some 
20 years ago, on the Communist 
Party ticket--though he tried to be 
persistently evasive on this point. 

A former Communist Party mem- 
ber identified Feinglass as a member 
of the Communist Party, and stated 
that at one time Feinglass was open 
about his membership, Feinglass re- 
fused to deny or confirm this, using 
the Fifth Amendment, 

Feinglass has spoken before 
Chicago labor officials, protesting in- 


6 


vestigation of labor unions by con- 
gressional committees. 


He protested government rul- 
ing that denies bonds to top Com- 
mie officials arrested by the Justice 
Dept. as subversive aliens in this 
country, and detained for deporta- 
tion proceedings—ofhicials such as 
Irving Potash and Myer Klig, both 
officers of IFLWU. 

Feingiass was praised by John 
Williamson, labor secretary of the 
U. S. Communist Party, in a Daily 
Worker article. 

Feinglass was a guest at a birth- 
day celebration of William Z. Foster, 
then head of the U. S. Communist 
Party. 

In 1951, Feinglass was one of the 
sponsors of the American Peace 
Crusade (cited as a Commie front), 
which met in Washington. He was 
made chairman of the Nationalities 
Panel at the American People’s Con- 
gress and Exposition for Peace, ar- 
ranged under the auspices of the 
American Peace Crusade. 

He was one of the signers of the 
National Committee to Defeat the 
Mundt Bill (cited as a_ registered 
lobbying organization which has car- 
ried out the objectives of the Com- 
munist Party in its fight against anti- 
subversive legislation. ) 

He signed a statement of the Civil 
Rights Congress (listed as a Commie 
front) opposing red-baiting and at- 
tacks on Communists. He was a 
sponsor of the Bill of Rights Confer- 
ence (an arm of the Civil Rights 
Congress), and spoke at a meeting 
to this group in Chicago. 


He was a member of the Advis- 
ory Board of International Labor 
Defense (cited by the U. S. Attorney 
General as the “legal arm of the 
Communist Party” and also as “part 
of an international network of or- 
ganizations for the defense of Com- 
munist lawbreakers’’). 

He was a member of the Chicago 
Executive Committee of the American 
League Against War and Fascism 
listed by the Attorney General as a 
Commie front “established in 
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an effort to create public sentiment 
on behalf of a foreign policy adapted 
to the interests of the Soviet Union.” 

Feinglass attended at least one 
meeting of the American Peace Mo- 
bilization (a Commie front), and 
signed that organization’s petition to 
free Earl Browder, leading Commu- 
nist Party official. 

He was an instructor at the Chi- 
cago Workers School cited as a 
school run under the auspices of the 
Communists and which advertised as 
offering “a people’s arsenal of cor- 
rect social theory based on the teach- 
ings of Marx, Engels, Lenin and 
Stalin.” 

He was a member of a delegation 
of selected U. S. trade union officials 
sent on a mission to Europe and 
Iron Curtain countries under the 
auspices of the American Jewish 
Labor Council (listed by the Attor- 
ney General as a Communist front). 
Upon return to the U.S. this delega- 
tion published a glowing report of 
conditions behind the Iron Curtain, 
while at the same time castigating 
other 
European countries and in the U. S. 

John Frey, president of the Metal 
Trades Dept., AFL, testified before 
a special Committee on Un-American 
Activities that Feinglass was “a Chi- 
cago Communist.” 


or criticizing conditions in 


This is the man who now heads 
the International Fur and Leather 
Workers Union—the man to replace 
Gold as a gesture to have the organi- 
zation headed by an individual with 
a non-Commie record, 

When Gold headed the union, 
$234,636 of known union funds, ac- 
cording to testimony revealed at 
Gold’s trial in Washington this year, 
were siphoned off to a long list of 
Commie fronts, In fact, according 
to a statement made by Attorney 
General Herbert Brownell before a 
national TV audience on April 9, 
1954, “Ben Gold and his union for 
years have been one of the important 
sources of Communist financing.” 

As an officer and executive board 
member of IFLWU during those 
years, Feinglass had access to knowl- 
edge of where those funds were go- 
ing. He obviously was in agreement 
with the policy. 

Senator Bowker’s conclusion may 
well be correct, that this is a case of 
“out of the frying pan into the fire.” 
The union has shifted from Gold to 
Feinglass—which is simply another 
way of saying from red to deep pink. 


Reprints of the editorial at nominai cost 
Up to 100, 10¢ each; 200-500, Se each; 1000 
3000, 2c each 5000 or over, lsc each 
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National Leather Dyes 
point the way to better sales 


It’s a color minded world where 
fashion right colors set the pace of sales 


at every price level 


lo help you kee p a step ahead ol cach 
season's demands, National Aniline provides 
practical help on color-styling, 

difheult matches, formulas and application 
methods through fully-stafled 


Pechnical Service Laboratories 


For prompt service on unusual color 
problems—as well as your everyday needs 
for leather dyes—it pays to call 

National Aniline first 


NATIONAL ANILINE DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 RECTOR STREET, NEW YORK 6, N.Y. 


> Boston Providence Phiiadeiphia Chicage Sanfrancisce Portiand, Gre. Greensbere Chariette Richmond Atianta Columbus, Ge Hew Grisens Chattancoge Terente 











Government revolutionizes shoe production sampling. . . . It's 


501 million pairs in '54. ... Is American Hide readying new 


operation? 


ot : 
lA: A startling new shoe production and 


per capita consumption picture will be revealed n 
week when the Commerce Dept. issues its revised fig 
on footwear output. For a long time the shoe industry 
felt that a lot of footwear was being omitted from offi 
figures compiled by the Commerce Dept. and _ issu 
monthly—due largely to the fact that the “old 


of sampling has not been changed for over 10 years 


Revised reports will now bring in figures of mil- 


} 
{ 


hiet 


lions of pairs of footwear not previously included, ch 
playshoe and “scuffie” types. The figures will b 


1, and the new basis will be u 


for the years 1950-5 
the future. It is probable that by 1955 rubber foorwe 
(55 million pairs in 1953) will also be brought into 
revised reports, though will not be 

So per capita footwear consumption will see these 
tremendous changes. For example, on the “old” | 
tern, per capita consumption for 1954 will amount to about 


4.09 pairs, based on a population of 162 million and an 


output of 500 million pairs. But the revised figures will b 
closer to 530-535 million pairs, making per capita cor 
sumption 3.30 pairs. If rubber footwear were brought int 


the picture the per capita would be 3.64 pairs 


The shoe industry contends that all types of foot- 

wear should be ineluded in official production figur 

because all footwear is in the productive territory of 

shoe industry. There is also a movement to segregate fi 
Leather And Leather Products 


under which it has been listed for many yeat 


wear from the 


is a bigger industry than “leather and leath 


(other than shoes) combined. Value of manufact 


wear is over $2 billions: value of manufactur¢ 
about $1 billion; value of leather products ( 


footwear) is estimated at about $400 millions 


A: 


1953 level of 501 million pairs. This is 
of William Sheskey, economist of National Sh M 


facturers Association. If true, 1954 will b 


Shoe production for 1954 will equal 


tive year and fourth in last five years 


dustry has produced 500 million or 
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wilt billion pairage 
now repre 
innual production 


yeurs aWay 


Half-billion pairage figure even more significant 
in light of 1954 production curve. 

behind 
10 million 


pel month over 
‘ 


iT nha year pen 


Ide 


Anti-trust suit by Allied Shoe Machin- 
ery Corp. against United carries interesting side- 
lights. On I Al trorneys were members 
sion during trial 

Atty 


familiar 


another item for speculation. 
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Stylescope 
Glitter for the Elegant Loo 


B eautirut jeweled ropes of beads, jewel-encrusted bodices 
and skirts, gold and silver threads running through fabrics—this 
is the growing trend in women's clothing and accessories. 
Luscious fabrics, like satins, brocades and chiffons, add to the 
look of elegance in the new party and dress-up clothes. With 
these fashion-important costumes go glittery shoes, to accent 
and add sparkle to the new trends. Here, Joan Fitzgerald, 
talented young shoe designer for Famolare of Boston, presents 
six exclusive designs embodying the coming feeling in shoes. 
She uses sweeping lines, naked but well-fitting treatments, 
sparked with jet beads, rhinestones and shiny pearlized and 
patent leathers. 


5. Big buckle, studded with diamond 


|. Pastel kid in the vamp piece, halter 3. The barest minimum of shoe using con- 
shaped rhinestones on a pink pearlized kid 


strap and heel covering is accented with cealed goring for good fit. Sweeping 


patent strippings and a row of graduated 
beads, 

2. Smooth or patent leather with pointed 
scallop treatment is sparked with diamond- 


triangle on outside of shoe is decorated 
with jet beading and rhinestones. 

4. Rhinestones dramatize the lines of this 
bare-back shoe, good in one of the new 


model. 

6. Pretty off-sided sweeping lines formed 
by stripping studded with diamond-shaped 
rhinestones. 


shaped rhinestones on triangular pieces. luscious pastel colors. 


ly Pamotana— , Boilon 
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Shoe Fair Sets Stage For 
Buying Wave In Weeks Ahead 


As Anticipated, Heavy Orders Not Booked, But Sampling 
Terrific, With After-Show Buying Expected To Run Strong 


The much-abused term, ‘new rec- 
ords set," is heard or seen frequently 
regarding trade shows. But this time 
you can put it down as a positive 
and true ec the National Shoe Fair 
in Chicago smashed ali previous rec- 
ords for a national trade event in this 
industry: in attendance; in exhibitors; 
in sample rooms; in sleeping room 
reservations; in the range of colors, 
designs, patterns and materials dis- 
played. 


Quite in accord with all expecta- 
tions, it wasn’t a heavy buying show 

though a greater-than-average 
amount of actual bookings was reg- 
istered. What was far more signifi- 
cant was the breadth and depth of 
sampling interest, followed by stated 
intentions of the vast majority of re- 
tailers to place substantial orders 
over the weeks ahead, on the basis 
of their sampling expeditions during 
the Chicago show. 

The industry is now in a solid 
mood of optimism, based on known 
inventory needs and anticipated busi- 
ness to be booked. For example, Wil- 
liam Sheskey, economist for the Na- 
tional Shoe Manufacturers Associa- 
tion, states that his own extensive 
surveys show retail shoe inventories 
to be at their lowest levels in two 
years. “There is obvious need not 
only for replacement buying, which 
in recent weeks has stepped up con- 
siderably—-but we can now expect to 
move into substantial ‘new’ buying 
of lines needed for spring business.” 

Dozens of manufacturers contacted 
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reported expected sales increases of 
from five to 20 percent for spring, 
with continued high-level sales for 
late spring and summer buying. Most 
retailers expect a two-to-five percent 
increase in spring sales. 


All of it hinges upon the inven- 
tory situation. While some retailers 
admit low inventories, others claim 
their “normal,” 
But a significant finding is that many 
of these “normal” stocks are based 


inventories to be 


upon amounts of shoes in stock 

but stocks of out-of-season or broken- 
size shoes. The need for fresh stocks 
appears to be just as sharp here as 
with stores having sub-normal stocks. 

A top executive of one of the na- 
tion’s largest shoe chains made a 
pertinent comment in this respect: 
“Many retailers have budgeted them- 
selves into a no-gain business. Inven- 
tories are being based on past or 
present sales levels rather than on a 
sales growth basis. Our own organi 
zation is planning to step up our 
stocks by 5-10 percent, and expects 
to increase our spring-summer sales 
( orrespondingly Sa 

The flamboyant range of colors 
took the Fair and buyers by storm. 
Frequently heard was the remark, 
“Biggest spread of colors ever seen.” 
Not only was this evident in women’s 
shoes, but in men’s and juvenile 
shoes as well. 

Along with this were recorded the 
most drastic style innovations in 
many seasons new, basic fashion 
trends: in men’s the loweline patterns, 
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the one- and two-eyelets, the use of 
Italian influence, the 
lighter weights, etc. In women’s the 
mid heels, the halter backs, the soft 
glove types, the new leather finishes, 
the brilliant fabrics, the trims, In 
juvenile shoes the sharp trend toward 


‘ olors, the 


colors, new leather textures, new pal- 
terns. 

One large Philadelphia retailer 
summed it up for 


“From a ‘what's new’ standpoint, this 


many others: 
is the most exciting show I’ve ever 
seen. If many of these new things 
don't put a real stimulus behind sales, 
I'll lose my faith in shoe business 
and public psychology--and | don’t 
think either will happen.” 


And that pretty much summed 
up the mood of the show as a whole, 
with the outlook for shoe business 
solidly wholesome and based on the 
following facts: 

(1) Stable pric es, 

(2) Perhaps the most sales-moti 
vating array of new styles on record. 

(3) Inventories in need of substan 
tial re-stocking. 

(4) Consumer buying still an ap- 
preciable pace ahead of retail buying 
on either a replacement or “new buy- 
ing” basis. 

(5) Expectation of a two-to-five 
percent increase In consumer shoe 
buying for next spring and summer. 

(6) Confidence in the sales picture 
for the months ahead as expressed 
by the majority of manufacturers 
and retailers. 

As the Shoe Fair closed, the gen 
eral feeling sensed everywhere wis 
that this was the momentary lull be 
fore the storm. 


Shoe Workers Aid Mother 


Workers at Marilyn Shoe Co. of 
Milwaukee, Wis., donated the sum of 
$26 to a fund for Mrs. Emil Hanson, 
mother of three children, who has 
wasted away to less than 80 pounds 
in Ll years of illness. A recent story 
in the Milwaukee Journal told of het 
plight. 
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The big reason why you can expect better performance from 
SUPERGRIP Cements is the thorough milling and blending 
of materials, SUPERGRIP Cements are more than ‘“‘just 
mixed’’, The basic solids used are blended permanently by 
breaking down their molecular structure. The result in batch 


after batch is a cement of smoother flow and uniform viscosity. 


In hundreds of shoe factories, the strength and perform- 
ance of SUPERGRIP Sole Attaching Cements have proved 
steady and reliable. Arrange now to test SUPERGRIP in your 
factory, using your shoe materials and methods. Just call the 


nearest United Branch. 


SUPERGRIP Sole Attaching CEMENTS 


products of B. B. CHEMICAL COMPANY 
Distributed by UNITED SHOE MACHINERY CORPORATION 
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RGRIP Sole Attaching Cements 


e mileage “ 


19F 


4 to SUPERGRIF 
oes. 25% more 


n of cement 


Viscosity testing is a major part of the SUPER- 
GRIP QUALITY CONTROL system. Correct 
cement viscosity results in good machine per- 
formance and maximum mileage. All SUPER- 
GRIP Cements are tested on this viscometer 
to make certain the proper range of viscosity 


is maintained, 
” 


BOSTON, MASSACHUSETTS 
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SHOE FAIR PRESENTS 


Better Sales Methods For Higher 
Sales Shown By Amos Parrish 


How to sell more shoes, and how 
to sell them more efficiently, was the 
basic theme presented by the Amos 
Parrish organization for the Retailers’ 
Workshop at the National Shoe Fair 
this week in Chicago. 


The presentation was based upon 
months of investigations of retail 


shoe store operations across the 
According to the consensus 


researchers, 


country. 
found by the Parrish 
shoe retailers expect about a two 
percent sales gain next spring. But 
this, said Parrish, will be higher by 
retailers who push harder with better 
selling techniques. 

Selling of shoes has been slipping, 
according to the findings. For in- 
stance, population growth from L900 
to 1939 was 72.2 percent, while shoe 
production rose 98.5 percent. But in 
the 1947-54 period the rate reversed: 
population rose 12.8 percent, while 
shoe production rose only 4.1 per- 
cent. 

The Parrish 


finds that for spring 1955 independ- 


retail shoe survey 


ent family shoe stores hope to 


achieve the following: a 42 percent 
markup; 7 percent on markdowns; 
cash discounts of 2.6 percent; gross 
margins of 40.5 percent: a turnover 
rate of 1.3 percent. 


The efforts will be concentrated 
on volume without sacrifice of mark- 
up: on items that give a better-than- 
average markup: on “runner” items 
that can add at least 3 percent to 
volume and about 5 percent to profit; 
on fewer styles and prices to get 
greater depth in best-sellers. 

Another interesting finding was 
that most retailers think they should 
and can satisfy about 85 percent of 
their customers — but most actually 
are able to satisfy from 60 to 80 
percent. The 85 percent figure is 
now regarded as a realistic goal, be- 
cause to satisfy the remaining 15 per- 
cent is found quite costly—requiring 
KO percent more stock to fit the 15 
percent. 

To prevent distorted and costly 
broken 


urged to maintain a careful watch on 


inventories, retailers were 
their sales records, particularly in 
relation to sizes sold. for efficient re- 
placement buying. 

The section on fashion emphasized 
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that fashion could be reduced to four 
fundamentals: (1) public 


acceptance; (2) constant evolution- 


gener: 
general 


ary changes via a cycle of three 
steps: incoming fashions, established 
peak volume, and outgoing fashions; 
(3) influence of living trends; (4) 
concentration on specific fashion 
ideas in buying and selling fashion 


items. 


The importance of effective re- 
tail shoe advertising was stressed by 
these figures: about $88 million is 
spent annually on retail shoe adver- 
tising (about 90 percent of it news- 
shoe manufacturers spend 
some $8 million. The average re- 
tailer spends about three percent of 
his dollar volume on advertising 
but many get poor returns due to 
poor advertising. Parrish estimated 
that it costs the retailer about 25 
percent on the sales returns dollar 
for his local advertising. Effective 
advertising brings much higher vol- 
ume at a cost ratio as low as 5 to 10 


paper); 


percent. 

Parrish’s survey also revealed that 
about 88 percent of all customers de- 
cide to shop for shoes before leaving 
home, and that 92 percent have been 
influenced by advertising, that 72 
percent know beforehand the ma- 
terial wanted, and &6 percent know 
the style wanted. 


Retailers Re-Eleet 
All officers of the National Shoe 


Retailers Association were re-elected 
for the coming year at the annual 
meeting of the board of directors 
held Oct. 26 in Chicago. 

William Hahn of Wm. Hahn & 
Son, Washington, D. C., was re- 
elected president of the Association. 

Vice presidents are John W. 
Morgan of McGrew & Morgan, Park- 
ersburg, W. Va.: Lloyd W. Nord- 
strom of Nordstrom’s, Inc., Seattle. 
Wash.: Marcus Rice of Famous-Barr 
Co., St. Louis. Mo.; and Clovis 
Saunders of Saunders & Co.. Kansas 
City. Mo. 

David S. Hirschler of Hofheimer’s, 
Norfolk. Va.. was re-named treasurer 
and Thelma ¢ Hennessey of New 
York re appointed secretary. 
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Directors elected for a three-year 
term include: Lloyd Nordstrom: 
Clovis Saunders; J. Carl Campbell 
of Carson Pirie Scott, Chicago; 
Steven J. Jay, R. H. Fyfe & Co., 
Detroit; William KR, Miles, Jr., 
Gamer Shoe Co., Butte, Montana; 
Howard M. Preston, H. A. Preston 
Co., Battle Creek, Mich.; Edward 


William Hahn 


Dick Schwartz, Lord and ‘Taylor, 
New York; Herbert L. Sommer, Som- 
mer & Kaufmann, San Francisco, 
Cal.; and Charles Taggart, Taggart 
Shoes, Inc., Portsmouth, O. 


Ownership Switch 


An ownership switch finds Kagle- 
Flagg Tanning Corp. in business at 
Milwaukee, Wis., for 12 years now 
under control of Richard B, Flagg, 
president of the firm, and his brother, 
Kenneth S. Flagg, secretary-treasurer, 
The company’s new name is Flagg 
Tanning Corp., with factory and of 
fice headquarters in Milwaukee at 
624 W. Oregon St. 

Lothar Adler of New York will 
head the Eagle-Flagg Corp., which 
will continue business in the east. 

The Milwaukee concern will con- 
tinue to produce spec ial leather for 
the shoe and leather goods industry. 


Levor Moves Boston Office 


G. Levor Co.., Gloversville, N, men 
tanner is moving its Boston office to 
186 South St. Sales representatives 
of G. Levor Co.. G. Levor & Co., Inc 
and its suede division, Tan-Art Co., 
Inc., will be located at the new offices 
after Nov. 1. 

George J. Platt and bred Holbrow 
will handle Levor’s white calf, kip, 
kid and cabrettas along with Tan-Art 


suedes. 





EUROPEAN FLARE is stressed in new spring style featured by Winthrop Shoe 
Co,, Division of International Shoe Co. Trim, lightweight slip-on moccasin 
dubbed the "Signor" comes in both smooth and suede leathers and variety of 
colors, Ventilated vamp plug is extra feature with solid leather plug also 
available. Additional Continental flavor is seen in contrasting and matching 
leather binding around vamp plug and ankle line plus unusual thick toe piece. 


THEY’RE OFF! 





Independent Shoemen 
Elect Sam Sullivan 


Sam Sullivan, founder of the In- 


dependent Shoemen organization, 
was elected its first president at a 
meeting in Chicago, Oct, 24. Other 
officers elected were Ray Shannon, 
Weyenberg Shoe Co., vice-president 
(representing manufacturers); Alex 
August, vice-president (for retail- 
ers); Arthur Ries, y ice-president (for 
wholesalers); Gene Langkop, vice- 
president (travelers). Treasurer is 
James Rick, and secretary is B. L. 
Finn. 

In addition, 36 directors were 
named for terms of from one to three 
years: 22 were retailers, 7 manufac- 
turers, 4 wholesalers, and 3 travelers. 

The new organization is now an 
“official” trade association. It was 
formed primarily to combat the 
“trend” among several of the large 
shoe manufacturers toward absorb- 
ing retail shoe outlets and competing 
with independent shoe stores. As 
stated by one of the officials, “It is 
not a protest but a program.” The 
new organization now has a mem- 
bership of about 325, including some 
62 shoe manufacturers and 150 re- 
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tailers. The aim is to build retail 
membership by several thousand over 
the next year, and also to add more 
manufacturers, travelers, wholesalers 
and suppliers, 

Charter membership fee for retail- 
ers is set at $10 a year, with $5 extra 
for each additional store owned by 
the retailer. All shoe chains are eligi- 
vle to join. Shoe manufacturers will 
pay a membership fee of from $50 
to $800, depending upon size. 

Independent Shoemen is planning 
to offer a number of desired special 
services to retailers, with the objec- 
tive of making independent stores 
more competitive with factory-owned 
Among these services will be 
aids on window and interior displays, 
merchandising counsel, newspaper 
ad mats, marketing studies, style 
trends, operating methods, improved 
profits, inventory control, 
keeping, etc. 

The organization has raised more 
than $17,000 since last April. The 
by-laws call for an annual meeting to 
be held in October. Some 150 mem- 
bers attended the meeting in Chicago. 


stores, 


record 


Frank Crystal Honored 


Friends and associates of Frank J. 
Crystal gathered together on Wednes- 
day evening, Oct. 27, at The Mil- 
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waukee Athletic Club in Milwaukee. 
Wis., to honor the genial 83-year-old 
dean of the tanning materials indus- 
try. 

‘A large crowd was on hand to 
enjoy an excellent dinner and heat 
various industry executives extol the 
veteran tanning executive, who was 
presented with a handsome gift to 
commemorate the occasion. Crystal, 
a familiar figure at tanners’ get- 
togethers for many years, is still ex- 
tremely active with Tanexco, Inc., of 
Chicago despite the fact that he cele- 
brates his 84th birthday on Dec. 24. 

Industry members who supervised 
arrangements for the event included 
W. Robert Lotz, Al Schiller, Walter 
Leon, Jim Morrison, Frank Reilly 
and Herb Stumpf. 

A native of Glasgow, Scotland, 
Frank Crystal came to the U. S. at 
the age of two. Graduating from 
Manhattan College, he first taught 
school, opened an office in 1898 as 
a dealer-broker of tanning and dye- 
wood products. Since then he has 
had a long and varied career with 
many firms and in all phases of the 
tanning products field. 

At one time, Crystal served as U.S. 
purchasing representative for the 
United Tanners Federation of Great 
Britain and Ireland. He has travelled 
extensively over the world studying 
the possibilities of developing new 
sources of tanning materials and has 
been responsible for the develop- 
ment of many products and processes 
now used in the tanning industry. 


SALES AGENT for Archie Kaplan 
Leathers, Inc., Boston patent leather 
tanner, is Lew Ellis who will cover the 
state of Maine. Ellis has had 40 years 
of experience in the leather and shoe 
industry. Formerly with Colonial 
Tanning Co. of Boston, he was in 
charge of the firm's Splits Division 
for eight years. He will make his 
headquarters in Auburn, Me. 
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One-Bath or Two... 


\ 


Whether you use Bichromate or prepared tan, whether you tan by the 
one-bath or the two-bath process —specify Chrome with the Mutual trade 
mark. These are the products of the oldest manufacturer of chromium 
chemicals, a company vitally interested in a continuing record of service 
and dependability for the leather industry. 

SODIUM BICHROMATE « POTASSIUM BICHROMATE 
KOREON M-—33% BASICITY »« KOREON X—52% BASICITY 


Wtlual Chromium Chemicals 


MUTUAL CHEMICAL COMPANY OF AMERICA 


99 PARK AVENUE, NEW YORK 16, N. Y. 
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COMPARATIVE LEATHER PRODUCTION FIGURES 


(Corrected for Dec, 1953) 





CATTLEHIDE LEATHERS 


Total 

Cattle 

Hides Sole 
22095 7835 
21070 7032 
26121 9080 
50828 10432 
25656 8290 
261452 8420 
27566 8525 
26905 8510 
28824 8924 
26070 8016 
23332 6384 
24591 6127 
22703 5414 
226635 5150 
24070 5432 


Upper 
12124 
11582 
15600 
15598 
13075 
13002 
14567 
14057 
15529 
14213 
13753 
15377 
14054 
14508 
14924 


1959 

1940 

1941 

1942 

1943 

1944 

1945 

1946 

1947 

1948 

1949 

1950 

1951 

1952 

19535 

1954— 
Jan, 
Feb, 
Mar. 
April 
May 
June 
July 
Aug. 


1250 
1270 
1323 
1280 
1255 
1258 
1065 
1240 


1953 436 
2015 463 
2117 491 
2039 470 
2016 476 
2038 505 
1643 339 
2004 474 


(In 1,000 hides) 


Belting, Harness Bag, 

Mechani- Sad- Case, Uphol- All 
cal dlery Strap stery Others” 
531 477 387 $10 233 
675 524 382 601 272 

1064 650 581 699 448 
1213 637 936 386 1625 
1292 632 800 2351 1338 
1439 613 629 232 1818 
1324 556 $72 272 1750 
1158 510 827 378 1465 
1134 440 813 529 1455 
1004 270 760 594 1213 
759 227 674 461 1074 

789 218 813 689 1312 

984 284 673 632 728 

618 232 692 637 826 

715 1194 


"Data from 1942 forward not directly comparable with previous date. 





CALF, KIP, GOAT, KID, SHEEP AND LAMB LEATHERS 


ro — 


Total 

Calf, Goat, Sheep, 

Kip Kid Lamb 

14027 40419 38914 
11387 37697 57920 
13098 453753 51915 
12264 41127 53629 
11112 57351 59315 
10930 34655 53976 
11636 24026 52450 
10836 24125 47999 
12471 37188 36535 
10480 37970 33492 
101735 34774 28644 
10661 37159 31501 
7955 Sittt 24504 
9971 50472 27936 

9958 3214 28264 


1648 
1854 
2219 
2001 
2172 
2141 
1613 
2565 


801 2262 
791 2330 
762 2732 
2149 
2124 
2477 
2078 
2121 


(In 1,000 hides) 


“Sheep Leathers 
Glove, 
Gar- 
ment 
18420 
17725 
22542 
19459 
20415 
20370 
17294 
15781 
11265 
10419 
8411 
9750 
7108 
10142 
11916 


Shear- 
lings 
2563 
3322 
5779 
9596 

11210 
6690 
6508 
9923 
5409 
4993 
4498 
$322 
3074 
3558 
3005 


Shoe 
11604 
9966 
14166 
14985 
15474 
15040 
17153 
13349 
12498 
11392 
9998 
10708 
8548 
9144 
8441 


655 594 102 
734 656 136 
916 749 160 
919 557 162 
992 687 178 
944 655 185 
696 476 186 
1042 210 





Diamond Alkali Sales Up 

Increased sales and earnings at a 
substantially comparable level with 
the first nine months of last year 
were reported this week by President 
John A. Sargent of Diamond Alkali 
Co., Cleveiand, O. 

Net sales for the nine months ended 
Sept. 20, 1954, set an all-time high 
for any similar period in the 44-year 
history of this leading producer of 
basic chemicals, totalling $70,988,038 
as compared to $65,507,099 for the 
same period in 1953, 
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Net income for the first nine 
months of 1954 after provision for 
Federal Income Taxes was $4,328,- 
882, which, after Preferred Stock 
dividend, was equivalent to $1.74 per 
share on the 2,265,223 common 
shares issued and outstanding. 

This compares with net earnings 
of $4,414,340 or $1.77 per share on 
the same number of shares for the 
first nine months of 1953, restated to 
reflect the Federal Income 
Taxes and items for 
1953. 


average 


certain other 


LEATHER and SHOES 


NO_ SECESSION 





Peabody Union Pledges 
Purge OF Commies 


Members of Peabody Local vid In 
ternational Fur and Leather Worker- 
Union, at a closed mass meeting in 
Peabody late last week, voted to purge 
both the local and International 
union of Communists in the near fu- 
ture or secede from the union itself. 

The much-heralded meeting ended 
on a tamer note than anticipated 
when close to 800 leather workers 
supported a four-point program of- 
fered by officials of the local. 


The program called for: 1. “That 
this meeting go on record to bar any 
convicted Communist from holding 
membership or office in our local or 
our International union. 

2. That officers and stewards of our 
local attend the regular district con- 
ference on Saturday, Nov. 6, and at 
that conference call upon the Interna- 
tional union to call a special conven- 
tion not later than March 27, 1955. 

3. That delegates urge the district 
conference and our International 
union to adopt the provision barring 
Communists from holding office or 
membership. 

1. If our union is not cleared of 
any Red tinge or infiltration, we take 
steps to withdraw from the Interna- 
tional.” 

The Salem Evening News reported 
that at least four members, “seeking 
further debate on the issues,” were 
cut off by a call for a vote. Oppo- 
nents to the recommendations felt 
that they were simply a delaying ac- 
tion since the International Conven- 
tion might not be held for another 
five months. 

More conservative members felt 
Local 21 would only invite trouble 
if it seceded from IFLWU at this 
time. They pointed out that the union 
might find itself without adequate 
leadership or a single leader who 
could keep it from breaking up into 
several separate units. 

The conservatives also 
fact that the International 
tion, under the Local 21 resolution. 
must be held by March 1955, well be- 
fore expiration of the union’s current 
two-year contract with tanners of the 
Peabody-Salem area. Thus, adoption 
of a housecleaning program within 
IFLWU would put it in a better posi- 
contract, 


cited the 
Conven- 


lion to bargain on a new 


they felt. 
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Nation’s Press Hears 


Shoe Industry Panel 


\ panel of leading shoe manufa 
turers, retailers and trade association 
officials told a meeting of the nation’s 
press representatives at the National 
Shoe Fair in Chicago this week that 
the outlook for shoe business in 1955 
is extremely healthy. 

Some of the highlights emanating 
from panel members’ statements are 
as follows: 

Men’s shoe business in 1955 may 
have its biggest sales year on record 
due to such sales-stimulating inno- 
vations as low-line styles. new ideas 
in ventilated footwear, the greater 
use of colors, the expansion of the 
casual footwear field, summer dress- 
up footwear for men, etc. The new 
low-line pattern was termed the third 
innovation in men’s shoes in 


great 
(the first was the shift 


this century 
from high to low shoes; 
introduction of casuals). 

Prices will hold 
through next year. 

A style revolution has come into 
So-called “‘sex- 
(worn by 


the second. 


fairly stable 


juvenile footwear. 
less” shoes for children 
either boys or girls) are out. Specific 
styling is now required for both 
groups. This is expected to boost 
sales, 

Production of footwear will be 
appreciably higher in 1955 than this 
year, 

Retail shoe inventories are in need 
of (1) substantial replacement buy- 
ing; (2) buying of new lines for 
spring-summer selling. Inventories 
are at their lowest point in two years. 
Replacement buying has risen sharply 
in recent months, has forced enlarge- 
ment of factory in-stock departments. 

The single most outstanding feature 
in next year’s shoes is the blaze of 
color in men’s, women’s and juvenile 
shoes in brights and pastels, in 
almost every conceivable shade and 
tone. 

The industry has the capacity to 
produce “at least” 800 million pairs 
with present facilities and labor force 
working on a 40-hour 50-week year 
Under pressure it could produce a 
billion pairs, 


Shoemen Elect Slosberg 
Samuel L. Slosberg, executive of 
The Green Shoe Manufacturing Co.. 
Boston infants’ and children’s shoe 
manufacturer, has been elected presi- 
dent of the National Shoe Manufac- 
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turers Association for the coming 
year. 

At a meeting of the board of direc- 
tors held Oct. 26 at the Palmer House, 
Chicago, during the National Shoe 
Fair, William M. Emerson of Dunn 


& McCarthy. Auburn. N. Y.. was 


elected treasurer; Merrill A. Watson, 
executive vice president, and Harold 
R. Quimby, secretary. 

Vice presidents are A. W. Cadwell 
of Freeman Shoe Corp., Beloit, Wis. : 


THIRD FOR AXE 


Howes Leather To Close 
Mt. Jewett Tannery 


Howes Leather Co. of Boston will 
close down its Mt. Jewett, Pa., sole 
leather tannery early next year. 

The shutdown will mark the third 
sole plant closed down by Howes 
within the past five years. Other 
plants closed were the West Hickory. 
Pa., plant and the Kegomae plant of 
Michigan Tanning & Extract Co. at 
Petoskey, Mich. 

The cutting plant at Mt. Jewett, 
operated by the Stephenson & Os- 
borne division with 25-30 employes 
will remain open, according to Fred 
E. Artz, president of the Mt. Jewett 
tannery. Mt. Jewett Tanning Co. is a 
major industry in the small town of 
some L415 people and employs overt 
120 workers from the town. 

The shutdown was necessitated by 
from the rubber and 
industries, which in 
seven years has reduced leather’s 
share of the sole market from 75 per- 
cent to approximately a third of total, 


competition 
synthetic sole 


Artz said. 

Tannery superintendent Hans 
Johnson said the shutdown will be 
carried out in stages. “Our plans are 

to start the last batch of hides 
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Maxey Jarman, General Shoe ¢ orp. 
Nashville, Tenn.: J. L. Moran, Moran 
Shoe Co., Carlyle, Ind.; W. J. Rear 
don, Daniel Green Co., Dolgevill 
N. Y.; and Joseph S. Stern, The 
lL nited States Shoe ¢ orp. Gainer 
nati, O, 

The new president succeeds Charles 
H. Jones! Jr.. of Commonwealth Shoe 
& Leather Co.. Whitman, Mass 
Jones automatically becomes an 
honorary vice president of the Asso- 
ciation. 

Slosberg has served as a director 
of the Association for the past eight 
years and is currently completing « 
term as vice president. During World 
War II, he served in Washington as 
chief of the children’s 
leather division of the Wat 
tion Board. He is a director of the 
New England Shoe and Leather As 
sociation. 

Other 
who have served as Association 
presidents are: J. Franklin McElwain, 
Henry W. Cook, Harold C. Keith, 
Roger A. Selby, L. V. Hershey, Guy 
KE. Manley, L. B. Sheppard and Weir 


Stewart. 


shoe and 
Produc 


honorary vice presidents 


through the tannery about the first 
of next month,” he said, 


& 
Still Gaining 

Shoe production in Oct. will reach 
approximately 40.5 million pairs or a 
gain of one percent over Oct, 1953 
the Tanners’ Council estimates 

This would bring production in 
the first 10 months of the year to 
approximately 414,566,000 pairs or 
only 3.9 percent less than the com 
parable 1953 period, 

The Council estimated Sept. out 
put at 40.3 
increase of one percent over Sepl 
1953. At the same time the Census 
Bureau reported Sept. output at 40.2 
million pairs as compared to the 40.1 
million pairage of Sept. a year ago 
and the 45.9 million pairage of Aug 
1954. 

Men’s dress shoe outpul in Sept 
totaled 5.5 million pairs, seven pet 
cent less than output in Sept. a year 
below the 


million pairs, also an 


ago and eight 
6 million pairs made in Aug. 1954 

Women’s dress and work shoe pro 
million 


percent 


duction amounted to 13.1 
pairs in Sept., an increase of five 
percent over the 12.5 million pairs 
of Sept. 1953 but 22 
than in Aug. this year 

Production of all other 


percent less 


footwear 
in Sept. was one percent below Sept 
1953 and seven percent less than the 
level of \ug. 1954 





RESEARCH BABY BORN 





The New Geometric Last— 
Boon To The Shoe Industry 


After 25 Years Of Development Comes A New Concept In 
Lasts, Leading To Automation In The Shoe Factory 


By Clifford Roberts 
Director of Research U. S. M. C. 


We have been working on the Geo- 
metric Last and machinery associated 
with it or 25 years and we are only 
now at a point where it is worthy 
(with the machinery for which it was 
designed) of a factory trial. 


When we started on this last 
we did so, not because we wanted a 
new and novel last, but because we 
found existing lasts were dimension- 
ally inaccurate and the grading 
method, which is called the Arithme- 
tric grade, created problems in 
machinery design which limited our 
objective of automation or operator- 
less machines to the point where we 
were just out of luck of having a 
practical and fundamental answer to 
the problem. We had to have a more 
accurate tool with which to work and 
on which we could predicate our ma- 
chine design. We concentrated our 
work on men’s lasts, because the 
problems connected with them are 
simpler than women’s, But we are 
now engaged in working out the same 
principles for women’s lasts. 

We think everyone wants auto- 
matic machinery. Our ambition is 
to provide it. We believe the final 
goal is machinery that will do an 
operation by itself without an opera- 
tor. We want to eliminate present- 
day skills, improve and maintain 
quality and reduce fatigue and costs. 
The Geometric Last provides that 
opportunity. 

To reach that objective we must 
first be able to tell a machine what 
it has to work on, so that it can then 
adjust itself to the last and then per- 
form the normal operation it is sup- 
posed to do, 

This means we must have a more 
accurate last that contains this infor- 
mation in the last itself, because we 
will not have any operator handy to 
make adjustments for different sized 
lasts that come to the machine. We 
must also have a last which funda- 
mentally has the same relationship as 
to all measurements in it to all other 
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lasts in the same run. If we know, 
say, the angle and position of the 
center line in one last we automati- 
cally know it in all the others of the 
same run. In fact, we now know any 
position in the last. Having got that 
on one last of a style, we automati- 
cally know the same on all the sizes 
of the run. 


Present-lay lasts are not ac- 
curate because the way they are 
made and because of the Arithmetric 
grading system the necessary infor- 
mation for the machine cannot be 
incorporated in the last. 

As to the Arithmetric grade on 
present lasts, sizes increase in length 
by one-third of an inch; girth by one- 
fourth of an inch, and width by one- 
twelfth of an inch. Visualize what 
mechanical complication there would 
be in a machine which would have 
to make all these different adjust- 
ments itself automatically for each 
last that came to it. If we were think- 
ing only about one or two machines 
that would not be too bad. But to 
reach our objective of automation 
and have it applicable to most ma- 
chines, we must have something basic 
and reliable which can be applied to 
all machines because we have to auto- 
matically, accurately position each 
last in each machine so that the ma- 
chine can properly work on it. 

So we changed the Arithmetric 
grade to the Geometric grade where 
everything is graded geometrically. 
To put it another way, proportion- 
ately that is to say, every size, 
width and girth—-goes up or down 
three percent. It is just like enlarg- 
ing a photograph by increments of 
three percent. Every last and every 
point in it is in geometric proportion 
at any corresponding point to any 
other last of the style. We chose the 
three percent increment for men’s 
work because that came closest to the 
Arihtmetric grade. 

Except for the very extreme 
sizes at the bottom and top of a run 
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of men’s lasts, you can hardly tell 
the difference between this grade and 
the Arithmetric grade so far as fit, 
size, numbering and appearance is 
concerned, The Geometric Grade 
does not limit style in any way. 


Now to the making of the last. 
Instead of making it in one piece and 
later cutting it in two pieces when 
the hinge is put in, we start with two 
pieces. Our first operation is to make 
the hinge face for the forepart and 
the same mating face for the heel end. 
These hinge faces then are put on a 
jig in the last lathe and the forepart 
or heel end is turned separately. 

We have thus created reference 
points in the last which have known 
relationship to any other points that 
you want to know about in the last. 
All similar lasts are identical be- 
cause of this, for every last is turned 
from a similar hinge face. 

Now let’s go back to the Geometric 
Grade. If we know that all sizes of a 
style go up or down in increments 
of three percent, and we know all 
lasts are made from the same start- 
ing place, we know that all lasts in 
a run are identical as to style when 
they are made from the same model. 
If they vary in size, that variation 
must be in increments of three per- 
cent, 

Let’s say you have three photo- 
graphs of a man—the original, one 
blown up three percent, and one 
blown a further three percent on that 
one. If you have measured the origi- 
nal, you can figure out exactly what 
the distance will be between, say, a 
pair of eyes in the one blown up 
three percent and the one blown up 
six percent. You could figure out, 
without measuring, the relative posi- 
tion of any one part of the body to 
another in the enlargements. 


How do we get this information 
to the machine? We put a plate on 
the heel cone of each last which pro- 
vides the machine with the neces- 
sary information. The same plate 
goes on each last irrespective of size 
and width. Electronics does the trick 
and tells the machine what to do and 
where. 

Because of the way it is made and 
the Geometric Grade, we can pro- 
vide measuring tools that can be 
placed on any last and check correct 
position of tip lines, throats, back- 
seams and so on, Guessing and judg- 
ment have been eliminated. 

Similarly, if a new style is re- 
quired, only foreparts will have to 
be bought, because the heel end is 
made separately and can fit any new 
forepart. 


October 30, 1954 





For the same reason, one shape of 
heel end can be used to fit a dozen 
or more forepart styles, and as many 
sizes and widths in a run of lasts, 
thereby greatly simplifying the prob- 
lems of heel end patterns, counters 
bases, heel rings, ete., and giving a 
degree of standardization in this re- 
spect which is impossible today. 


Take pattern grading, we can 
go a long way by photography just 
hy using a camera and blowing up 
the original pattern three percent at 
a time, or, by using current grading 
machines whose operation then be- 
comes much simplified, because only 
one scale is required. 

If the shoe manufacturer is going 
to be interested in eliminating skills, 
improving and maintaining quality 
and reducing fatigue and 
through the use of automation o1 
automatic machinery, he must do 
many things which, today, many do 
not seem disposed to do. 


costs 


1. He has to be more precise in 
his thinking. He has to de- 
mand more accurate work from 
his operators, 

If he wants automatic machin- 
ery, he will have to put size- 
able money on the line to get it 
by way of new machinery and 
equipment, such as new lasts, 
new patterns, new dies, and 
sO On, 
The shoe manufacturer has got 
to stop compromising in his 
manufacturing operations. We 
all know leather stretches and 
can be made to get by, by abus- 
ing it. Shoe manufacturing in 
the future inevitably will have 
to change from the present 
“slap happy, brute force, make 
it do” attitude of many opera- 
tors to the carefully planned, 
engineered production — think- 
ing and precise methods of the 
automobile manufacturer. 
There is no logical reason 
why present methods should 
prevail, but they do. 
shoes are produced today by 
the millions of pairs, but the 
quality control, preciseness of 
work used in their manufacture 
nothing to be 


Good 


are certainly 
proud about in this year of 
1954. 

If the average shoe manufac- 
turer paid more attention to 
propel supervision and put 
more time and effort into find- 
ing out how much mistakes and 
poor quality cost him in his 
total cost of making a shoe, | 
believe he would be surprised 
at the dollar savings. Why do 
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we always see so many cob- 
blers in a shoe factory? Do 
you see the same thing in other 
industries? Why are they 
there? What do they cost pet 
pair of the total shoes pro- 
duc ed? They may be necessary 
today, but they ought not to be 
if quality control was a “fac- 
tory must.” 

The attitude of 
manufacturers that “I get by, 
I sell my shoes, you make your 


many shoe 


machine jump over the moon 
and get it to handle any mess 
that | may throw at it” is not 
one that is going to get them 
the savings which should come 
from automatic machinery. 
It is time for a change. 
Partial automation to a large 
extent is now, for the first time, 
more than a possibility for cer- 
tain sections of shoe manufac- 
turing. But unless the indus- 
try has the foresight, courage 
and managerial ability of 
Henry Ford, automation can 
well die in its tracks. I don’t 
think it will. I am confident 
that there are sufficient shoe 
manufacturers who have the 
qualities of Henry Ford and 
who, if given the chance, will 
take advantage of it. The 
whole problem is_ infinitely 
more difficult than automati- 
cally making engine blocks ot 
engines. Instead of only having 
one or two types of engines to 
make, we have an infinite num- 
her of styles, materials, shapes 
and sizes to contend with. But 
I am sure it can and will be 
done. If it is, we can thank the 
Geometrically-graded last. 
Whether or not automation suc- 
ceeds, the Geometrically-graded last 
has so many other desirable qualities 
over present-day lasts that it at least 
will prevail. 


Why has it taken 25 years? 
We have had to design, build and test 


new last-making machines; design 
and test automatic shoe machinery 
adapted to this philosophy: check 
with large scale wear tests; pattern 
making, fit and size marking among 
the public; redesign either to sim- 
plify or take care of some new or un 
foreseen quantity that arose during 
the period. The problems involved in 
making shoes cover such a huge ter- 
ritory and so many angles that a vast 
umount of preliminary work has been 
involved in checking each phase 
Millions of dollars have gone down 
the drain in this period in the ap- 
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proach to automatic shoe machinery 
and millions more will be required 
in the next ten years to prove out, 
adapt and perfect this objective to 
all phases of shoemaking—that is, to 
men’s, women’s and children’s and 
the multitude of shoe processes which 
are used, 


The problem of making two to 
three hundred automatic 
machines would be endless. Some 
other approach just had to be dis 
covered. So our approach does, in 


separate 


general, but not entirely, envisage 
adapting some types of shoe hae hin- 
ery such as you now have so that 
series of machines can be linked to 
gether and then shoes automatically 
transported from one to another with 
only an occasional operator being 
present. If we can operate four ma 
chines with one operator by making 
one basic ( hange, all of us are ahead 
of the game, 

That is why the Geometric Last is 
so important. It gives us the oppor 
tunity to adapt present-day machin 
ery to the point where it is as good 
or better than a very expensive, com 
plicated machine which still has to 
have its own operator. It gives us 
the opportunity of using much of our 
existing manufacturing jigs, castings 
and tools and should keep machinery 
costs down. It is adaptable to a great 
many of the most important machines 
which are now in use, 


We expect to have ready for 
demonstration by Mareh, 1955, a 
Gang Heel Seat Nailing Machine, a 
Goodyear Automatic Sole Leveling 
Machine, a Model B Heeling Machine 
and an Automatic Heel Shaving Ma- 
chine, all tied together and operating 
at top production with only one at 
tendant taking care of them. 

W hile these rae hines are being as 
sembled and tested, we are, at the 
same time, engaged in developing a 
second series of mac hines whit h we 
expect, with one attendant, to auto- 
matically pull over, side last, and toe 
and heel last. All of these things we 
can do now if an operator is present 
at each machine and if we start with 
All of this is he 


ing made possible hecause we have 


the Geometric last. 


the Geometric two-part last and have 
the benefit of improved pattern mak- 
ing and all the other engineering fea 
tures which are incorporated in that 
last. 

If this dream of a 


method of making shoes is to come 


lower cost 


true it is just as much up to you shor 
manufacturers as it is up to us engi 
neers in putting it over 





. 
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HOLDING UP gift photographs of himself and his wife, Harry H. Beckwith tells 
300 friends from over the country, "| can never be lonely again." Beckwith 
was honored Oct. 21 on Golden Anniversary in box toe business. Left to right: 
Laurence F, Whittemore, president of Brown Co., master of ceremonies; 
Mr. Beckwith; Robert Erb, president of J. F. McElwain Co., and Mrs. Erb. 


Beckwith Marks 50th 


Nineteen-four in) many respects 
was a year to remember. It was the 
year of the Russo-Japanese War, the 
Baltimore Fire, the St. Louis Exposi- 
tion, and the year New York refused 
to play Boston in what would have 
been baseball's first World Series. 
It was also the year in which young 
Harry H, Beckwith opened a small 
business in South Boston, Mass., to 
produce a new type cork box toe 
for the shoe industry. 

Last week, Beckwith Manufactur- 
ing Co., which now has four sub- 
sidiaries producing box toes and 
three others in various manufactur- 
ing fields, officially marked its 50th 
year in the business, At a formal 
dinner on Thursday eve, Oct. 21, at 
Boston's Sheraton Plaza Hotel, a host 
of top industrialists and political fig- 


Shoemen Elect Directors 
A total of 12 shoe executives were 
elected to serve a three-year term on 
the board of directors of the Na- 
tional Shoe Manufacturers Associa- 
tion at the group’s annual member- 
ship meeting held Oct. 25 in Chicago. 
Directors elected were: Ralph M. 
Abrams, Palizzio, Inc., New York; 
A. J. Brauer, Jr., Brauer Bros. Shoe 
Co., St. Louis, Mo.; Alfred F. Dono- 
van, E. T. Wright & Co., Inc., Rock- 


land, Mass.: Donald H. Goodyear, 


ures came together to honor Harry 
Beckwith. 

Beckwith’s story has been one of 
steady progress and constant im- 
provement during which he helped 
develop fibreboard, felt and leather 
boxes, then introduced the revolu- 
tionary thermoplastic box. The com- 
pany soon became the world’s largest 
user of felt and by 1922 was produc- 
ing more than 125 million pairs of 
boxes annually to become the world’s 
leading producer of box toes. Today, 
Beckwith . still produces more box 
toes than any other firm. 

Beckwith has also successfully pio- 
neered in allied and diversified prod- 
ucts. Among these are steel toes for 
heavy industry, rigid bandages for 
fracture surgery, felts, rubber dis- 
military scabbards and 
electronically-sealed plastic products. 


persions, 


G. R. Kinney Co., Ine., Carlisle, Pa.; 
Paul E. Johansen, Valley Shoe Co.., 
St. Louis, Mo.; Saul L. Katz, Hub- 
bard Shoe Co., Rochester, N. H. 
William W. Kiss, Pied Piper Shoe 
Wise.: Jerome M. 


Santa Rosa. Calif.: 


Co., Wausau, 
Kushins, Ine., 
Robert H. Leverenz, Leverenz Shoe 
Co., Sheboygan, Wisc.; Stacey Simp- 
son, Little Falls Felt Shoe Co., Little 
Falls, N. Y.; Robert E. Wall, Wall- 
Streeter Shoe Co.. North Adams, 


Mass. 
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Vinyl Insole Material 


A new vinyl plastic insole material 
was unveiled by United Shoe Ma- 
chinery Corp. at the National Shoe 
Fair this week. 

The new material. called Poron, is 
actually 
plastic material and stays flexible in- 
definitely. It has been already tested 
on more than 150,000 pairs of shoes 
and is being offered to manufacturers 
on a free trial basis. 

Poron is claimed to be so porous 
that air moves through the material 
at pressures substantially less than 


porous although made of 


one quarter of a pound. 

United is readying a new pilot 
plant in Lynn for small-lot produe- 
tion of the new material. Price of 
the material has not yet been deter- 
mined, company officials said. 

United also showed its new Hy- 
draulic Cutting Machine. Original 
model was displayed at the Factory 
Management Conference in Cincin- 
nati last Feb. but the latest model 
has been re-designed and is smaller. 
The company expects to have the ma- 
chine ready for commercial produc- 
tion within a year. 


Boston Shoe Club Ready 


Members of the Boston Boot and 
Shoe Club will get together for the 
Club’s opening meeting of the season 
on Wednesday evening, Nov. 17, at 
the Hotel Statler. Guest speaker of 
the evening will be Gene Flack, busi- 


ness executive and popular after- 
dinner speaker. 

The Club has authorized four meet- 
ings for the season. These will be 


held in Nov., Dee.. March and April. 
e 


Launch Shoe Firm 


Amalfi Originals, Inc., has been 
organized with headquarters at the 
Empire State Bldg., New York City, 
to sell high-fashion, foreign-made 
women’s footwear. 

The firm showed a group of new 
Italian shoes made by Rangoni of 
Florence and Frattegiani, two of 
Italy’s outstanding shoe creators, at 
the National Shoe Fair in Chicago 
this week. The shoes are made over 
American lasts and come in four 
widths. 

Officers of the company are Otto 
Newman, president; Walter Marx, 
treasurer; and Ernest Newman, sec- 
retary. 
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Allied Suit Against 
USMC Poses Problems 


The $7,500,000 anti-trust suit. filed 
Oct. 18 by Allied Shoe Machinery 
Corp. of Haverhill against United 
Shoe Machinery Corp., roused wide- 
spread speculation in the shoe indus- 
try this week. 

One of the more interesting points 
cited concerns the statute of limita- 
tions applicable in this particular 
case. Ordinarily, under Massachu- 
setts laws, this would be over a maxi- 
mum of six years. However, some 
legal sources point out that a total of 
16 years may be involved—-six under 
State law, another seven during which 
the Justice Department’s anti-trust 
suit against United was being tried, 
and an additional three as provided 
in a recent anti-trust act passed by 
Congress. 

Allied’s complaint charges that it 
has been prevented from the distribu- 
tion and sale of shoe machinery and 
parts United’s alleged 
monopoly in the field. It is seeking 
treble damages and a judgment of 
$2,500,000. 

The case. although new to the 
leather and shoe industry, is not with- 
out precedent legally, according to 
the law firm of Malloy, Sullivan and 
Myerson, Allied’s counsel. It has oc- 
cured in the motion picture and other 


because of 


industries, they stated. 

All three members of the recently 
organized firm James Malloy, 
Ralph Sullivan and Morton Myerson 

were attached to the Anti-Trust Di- 
vision of the Justice Department dur- 
ing trial of the Government’s suit 
against United. 

Federal Judge William T. Me- 
Carthy has been named to sit on the 
Case. 


Culver Expands Lines 


Lasts, dies, and patterns used by 


on the market under the name of 
“Posture Shoes.” 

The equipment was originally pur 
chased by Culver Mfg. Co., Inc., of 
Erin, Tenn. Lasts, dies, and patent 
rights for the production of “Bumper” 
first-steps are being retained by Cul 
ver, 


Less Hides For Russia 
Ihe UL, 


disclosed an error this week in its 


S. Commerce Depar tment 


reporting of issuance of licenses for 
the export of hides and skins to the 
Soviet world. 

The department's quarterly report 
this month said licenses for the ex- 
port of hides and skins to the Soviet 
Union this year totaled $260,000 plus 
$187,900, 

\ press release this week, answer- 
ing queries from LEATHER AND 
SHOES, reported the $187,900 in 
hides and skins is licensed for export 
to Rumania rather than Soviet Rus 
sia itself, 


New Pact At Sam Smith 

\ new two-year contract has been 
negotiated by the United Shoe Work- 
ers of America, CIO, for about 300 
employes of the Sam Smith Shoe 
Corp. in Newmarket, N. H. 

The pact, provides for individual 
wage increases and increases in hos- 


pitalization insurance benefits. The 
contract will remain in effect until 
Oct. 6, 1956, 

Union negotiators were George 
Fecteau, national director of — the 
USWA: John Ring, field representa 
tive of the union, and officials of the 
local. Management was represented 


ly Atty ind Ralph 


Deringer inanager ol the 


kidward Sunder 
peneral 


Smith shoe faetory 


Dutch Expand Industry 


Increasing sales at home and 
abroad has prompted leaders of the 
Netherlands shoe manufacturing in 
dustries to embark upon a broad ex 
pansion program. 

Present annual capacity of shoe 
factories centered principally around 
Waalwijk is only 22 million pairs 

In the first half of L954. the Nether 
lands shipped out over one mil 
lion pairs of shoes, 45,000 pairs of 
special work shoes, 224,000 pairs of 
slippers, 362,000 pairs of gym shoes 
and 177.000 pairs of rubber boots 
This is exclusive of the pairage re 
quired by consumers at home. Re 
sult is many of Holland’s 380 shoe 
factories which employ a total of 
17,000 workers, have already begun 
to expand their produc tion facilities 


POPULAR PRICE FASHION POLICIES were determined at a meeting of the 
PPSSA Fashion Committee pictured here. Seated from left to right: Simon 
Edison, Edison Brothers Stores, Inc.; Lawrence Merle, Endicott-Johnson Corp.; 
Maxwell Field, Co-Manager, PPSSA; John E. F. Foote, The John Foote Shoe 
Company, Co-Chairman, PPSSA Joint Industry Committee; Saul L. Katz, 
Hubbard Shoe Company, Co-Chairman, Fashion Committee; Doris Weston, 
of The Accessory Council, PPSSA Production Director; Helen Joseph, PPSSA 
Shoe Co-Ordinator; Betty Green, of Independent Retailers Syndicate, PPSSA 
Fashion Director; Alfred Morse, Morse Shoe Stores, Co-Chairman, Fashion 
Committee; David W. Herrmann, Miles Shoes, Co-Chairman, PPSSA Joint 
Industry Committee; Edward Atkins, Co-Manager, PPSSA; James Shapiro, 
Ware Shoe Corp.; Arthur Gold, Miles Shoes, Chairman, Women's Dress 
Shoes Committee. 


the Hubbard Division of Weyenberg 
Shoe Co., Milwaukee, in the produc- 
tion of the Jauntee Brand juvenile 
shoes are now being transferred to 
the A. S. Kreider Shoe Co. of Ann- 
ville, Pa. 

Edward M. Culver. president of 
both The A. S. Kreider Co. and Cul- 
ver Mfg. Co., Inc., said transfer of 
the Jauntee equipment is being made 
to expand and facilitate production 
of a new line of top grade Goodyear 
welts and Compos which will soon be 
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Anti-Red Clause Row 


Stockyard workers from four cities 
have withdrawn from CIO United 
Packinghouse Workers 
cause the union has refused to inser! 


| nion he 


an anti-Communist clause in its con 
stitution. 

The workers from Omaha, Neb.. 
St. Joseph and Kansas City, Mo., and 
Fort Worth, Texas, have banded to 
gether to form the Stock Yard Union 
Association Workers of America. 

John Dooley of Omaha, a_ vice 
president of the new union, said the 
break with United 
Workers was the outgrowth of the 
CIO. wnion’s recent convention at 
Sioux City. “The main disagreement! 
came when the union refused to insert 
the anti-Communist clause in its con 
stitution,” Dooley said, 


Settle Lunder Pay 


Three hundred employes of the 


former Lunder Shoe Corp, plant in 
Dover, N. H., have Seen granted a 
vacation grievance settlement total- 
ling $12,000, George Fecteau, na 
tional director of the United Shoe 
Workers of America, CIO, reports. 

Fecteau said the firm had main- 
tained that it was not obligated to 
pay the vacation money because it 
went out of business last April. The 
USWA contended that provisions of 
the contract remained in effect. 

Terms of the settlement, which has 
been approved by the former Lunder 
employes, were announced follow 
ing several months of negotiations 
between union officials and manage- 
ment, 


New Crepe Cement 


A new rubber base crepe ct ment 
made especially for machine doubl 
ing has been announced by United 
Shoe Machinery Corp. of Boston. 

Known as Be Be Bond R70, the 
new cement is claimed to result in 
cleaner work in rotary type cementers, 
It will not thicken up during daily 
operations provided machines are op- 
erated at normal speeds. 


Packinghouse 
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Invitations 


Horsehide Leather. Philadel. 
phia Quartermaster Depot, 2800 
South 20th St., Philadelphia 5, Pa., 
has issued Inv. No. QM-36-030-55- 
218 calling for 60,100 sq. ft. of 
Leather, Horsehide, for flying cloth- 
ing, chome tanned, type 1, grade A, 
class 1, 3/64 inch thick. color brown, 
Opening November 15, 1954. For 
Air Force. 


Cowhide Leather, Philadelphia 
(Juartermaster Depot has issued Inv. 
No. (M-36-030-55-224 calling for 
51,780 sq. ft., Leather, Cowhide, for 
lace leather, full 
tanned, natural color. Opening No- 
vember 16, 1954. For Air Force. 


grain chrome 


Safety Shoes. Philadelphia 
Quartermaster Depot has issued Inv. 
(M-36-030-55-208 calling for 72 pr., 
Shoes, Safety, high top, blucher style 
leather, composition rubber sole, oil 


resistant and mildew resistant; 


in 
regular tariff sizes. In addition, 228 
pr. in supplemental tariff sizes. Open- 


ing November 8, 1954. 


Bids 


Strap Leather. R. J. Widen Co., 
North Adams, Mass., was low bidder 
under Inv. for Bids QM-36-030-55- 194 
opened at the Philadelphia QM Depot 
with a unit price of 64¢ each deliv- 
ered to Rock Island Arsenal, Rock 
Islan, Ill., less a cash discount of 
2‘4-30 days. The bid called for 6,900 
sq. ft. of Leather-Black-Strap-—not 
mildrew proofed— full grain 7 to 8 
oz, per sq. ft. to Fed. Specs. KK-L- 


271d. 


Awards 


Chin Straps. The All American 
Leather Goods Co., Chic ago, Ill, has 
been awarded contract by the Chi- 
cago Quartermaster Depot covering 
253,000 straps, chin, helmet, M-1, to 
MIL-H-10990 QMC. Contract calls 
for a total dollar value of $45,280.00, 


Deaths 





Thomas M. Higgins .. . patlern ex 
died in Chicago, Oc:. 23, of 
1 heart attack while attending the 
National Shoe Fair. A’ veteran sho 


man, he had spent many years with 


ecutive, 


International Shoe Co. of St. Louis 
ind was noted as a creator of juvenile 
shoe patterns. Higgins was active in 
St. Louis community affairs, Surviy 
ing are his wife, a daughter and a 


grandson. 


Joseph F. Schmank . . . 55, sho 
supplies executive, died Oct. 23 at St. 
Joseph’s Hospital, Milwaukee, Wis., 
following an illness of four months. 
He was a sales representative for The 
Vulcan Corp., Cincinnati, O., manu 
facturer of shoe lasts and other sup 
plies. Schmank had been associated 
with Vulcan for the past 35 years and 
spent the last 16 as Midwest repre 
sentative with ofhces in Milwaukee. 
Fie managed Vulcan’s St. Louis plant 
during World War Il. He was a 
member of the Milwaukee Leather and 
Allied Trades Association, the Mil- 
waukee B.P.O, Elks, and the Knights 
of Columbus. Surviving are his wife, 
Catherine; two sons, Joseph D, and 
Robert; a daughter, Ann., a brother, 


five sisters and two grandchildren. 


Dr. Charles I. Post . . . 56, chemi 
cals executive, died recently at his 
home in Short Hills, N. J., after a 
brief illness. He was vice president in 
charge of the Vitamin Division of 
Nopco Chemical Co., Harrison, N. J. 
Post joined Nopco in 1925 and was 
ictive in chemical research for many 
years. He leaves his wife, Mary 
Irwin; a son, Charles I.; a daughter, 
Ernest Bemis . . . shoe cxecutive, 
died recently at the Home for Aged 
Couples in Roxbury, Mass. Active in 
the Brockton shoe industry for many 
years, he was formerly employed by 
Geo. E. Keith Co. as 


of the company’s No. 8 factory in 


superintendent 


East Weymouth, He leaves a daugh 


grandchildren and six great 


> 


ter, seven 
ze indc hildren. 


(Other Deaths on Page 34) 
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LEATHER MARKET REPORT ter call but demand for lower grades 


still unsatisfactory, 
About 99¢ and down asked for 


» best men’s leather. In so-called vol 
Market Marks Time ume ya ipe' top grades bring about 
85ce and down. Grained leathers 

Prices Show Strength aah pay Ta as ha 
omen’s sma in calf brings up 
to about 92c: regular skins ask about 
Industry Awaits Outcome Of Chicago Shoe Fair 87e and down. Plenty of tannages 
Falling Slaughter Figures Add Strength To Market available that start at about 80e and 





go all the way down to about 50e, 
New York spotty. Some facto- Sole Leather tanners busy. Sheep picking up. Slightly bet 
ries busy and ordering a lot of leather Steady flow of small orders the rule. ter call for all types of sheep leather 
while others not doing so well. Better call for heavier leather noted. with linings getting the big play 
Good average tannages of large Light bends in moderate demand Best prices obtained for  russet 
spread elk of 4 to 44% ounces from at 63c and down for best, about Ole boot linings said to be about 25¢ 
36c and down with some slightly and down for still good quality and down with 23c¢ the usual top 
better at 38c and even 40¢ and down. leather. Best 8-9 iron leather brings Up to about 23c asked for best shoe 
Patent leather doing well here and up to 55ce here, about 53c_ there. russet linings with 15-200 most ac 


everybody expects it to be a big item Better call for 9-10 iron stock at 48- live trading area. Colored vegetable 
linings ask 25-27¢ for best, slightly 


lower for some. Chrome linings busy 
at 28c and down, get fair call at 30 


for spring too. Prices on large 50c and down. Heavy bends, those 
spread patent from 36-38 and down above 10 irons, quoted at 48c for 
according to tannage, etc. very finest, about 46c¢ and down for 
Women’s weight calfskins have standard tannages. and down, 


some business. Low price leather : : Side Leather strides along 
° > » » . 4 « ‘ . 
from 80c¢ and down and even in the Sole Leather Offal mixed. 


70’s and down is moving and high Some tanners sold ahead, others need 
grade shoe people are buying from 
95e to $1.00 and down depending on 
tannage, etc. Aniline finished leather, 
glove tannages and other specialties 
in demand with suede slow. 

Sole leather improving. Prices 
about unchanged with tannery run 
ends of 10 iron and up at 44-46c as 


Good demand of past several weeks 


new orders. shows up in substantial billing. 


Very best bellies quoted at about 
26c and down. One tanner asks a 
cent higher but plenty of — bellies 
bring 24c. Quality and trim the de- 
ciding factors. Up to about 36-37 
asked for single shoulders with heads 
on. Heads-off shoulders quoted at 


Combination tanned kips quoted 
at 50c¢ and down for best. Less asked 
for other tannages according to 
worth. Best heavy extremes ask 


o tannage. 46-48 for 9/10 iron : about 40c¢ and down. 
to tannage, 46-48c for 9/10 iron and ale Armour’s 


up to 63c for the lighter weights. On rough shoulders move 


bellies. cows are at 24-25c and steers fairly well at 42c¢ and down for TR (a2 S745 i wm 4 


at 26-27¢ as to tannage, etc. Some leather. How far down depends upon Leathers 
say the real volume of sales is in quality and bargaining ability. Still y, U.S.A 
the 25-26c range for cows and steers. a small call for selected lights for 


Some are getting 27c for steers and waist belts at up to 46c. 

on the other hand others report sell- . 

ing cows at 24c. Volume selling of Calf going strong. Women’s a COSSACK 
double rough shoulders lies in’ the weights sell in variety of colors and 3 

12-44ce range. finishes. Men’s weights getting bet- 


Prices and Trends of Leather ; corrected grain, 
KIND OF LEATHER THIS MONTH YEAR 1953 semi-aniline 
: 4 ’ 


WEEK AGO AGO HIGH 
vegetable type 


CALF (Men’s HM) 58-99 58-99 73-1.06 95-1.20 
CALF (Women’s) 53-93 53-93 60-1.00 80-1.03 e 

CALF SUEDE 70-1.00 70-100 751.15 85-1.10 kips and extremes 
KID (Black Glazed) 55-90 55-90 55-90 75-90 

KID SUEDE 40-90 45-95 48-91 

PATENT (Extreme) 46-56 48-58 55-60 

SHEEP (Russet Linings) 15-23 15-23 17-28 

KIPS (Combination) 45-50 45-50 52-56 

EXTREMES (Combination ) 43-48 43-48 48-52 

WORK ELK (Corrected) 31-35 31-35 37-41 

SOLE (Light Bends) 62-66 62-64 65-67 

BELLIES 25-26 25-26 26-28 

SHOULDERS (Dbl. Rgh.) 42-46 42-46 51-53 

SPLITS (Lt. Suede) 32-38 32-38 33-37 

SPLITS (Finished Linings) 17-22 17-22 18-23 


WELTING (% x %) 6% 6%4- 7 7 
LIGHT NATIVE COWS 13-13% 13% 1614-17 20) Vy SY Y) bi 


All prices quoted are the range on best selection of standard tannages using quality 
rawstock. CHICAGO BOSTON - NEW YORK 
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about We and down, some tannages Split sales hold up. Steady and down. A few sales made this 
quote a top of about 46c. Large call for linings keeps billings at fair week off the floor for immediate de- 
leather brings a variety of quota- level. livery black suedes, the end of the 
tions. Up to about 38c the usual Finished linings quoted at 22c fall run. Sole splits gets fair call at 
asking price for good tannages. and down for very best, between 14- unchanged prices. 

Chrome tanned kips usually bring 19e for volume leather. Suede lin- 
about 48c and down for fine tan- ings bring about 26¢ and down for 
nages, slightly less for others. Ex finest, 23 and down for good leather 


Work glove brightens. — lin- 
proved demand seen in view of 
tremes quoted at about 42c¢ and and 20¢ and down for still) other higher operating schedules for some 


down with best large leather bring lannages, Non- “pe continue in heavy industries such as. steel and 


ing about 36c and down. Plenty of good demand at 16-23c. automobile manufacturing — plants 


good lighter weight leather offered at Heavy suede slow at about 38 and where a lot of leather work gloves 
S4e and down. down: light suede still slower at 36¢ are used, 

LM weight work glove splits ol 
SE EEE SAS POE ae ae No. 1 grade ranged 12-13c. No. 2 
(F" ' 4 aaa, grade at 11-l2c and No. 3 grade at 
10-lle. M weight of No. | grade 


() quotable at 13-l4e, No. 2 grade at 
12-13c and No. 3 grade. 11-12c. 
a 
Garment improves. 4 __ little 
more life to the demand for garment 
ee ae leathers and prices seem to have 
steadied. 


. + oe CRESTAN’*, a smooth, chrome tanned, quality dress Some sources report a satisfactory 
( HROME side leather in men’s and women’s weights, black and volume booked in suede at 28-30 


TANNED e colors. : and down and in certain quarters up 
SPARTAN’, a boarded, chrome tanned leather of dis- to 3le and down is quoted. Grain 
LEATHERS * tinction. Men’s and women’s weights, black and colors. finish mostly around 26c and down. 


H E R B L EAT HK E fr C 0 112 BEACH STREET Horsehide garment leather has a 
” ey INC. BOSTON, MASS. little better call as occasional sales 
PET, reported at 32-33c and down, as to 


tannages. Producers say that more 
volume is needed. 


























Cowhide garment leather firmly 


as well as the fact that hide market 
CHROME SPLITS FINISHED FOR UPPERS SY mci sv 

Case leather quoted around 42-45¢ 
for 2-24 ounce and 43-44c for 3-34 
ounce. Grade A russet strap leather 
of 4/5 ounce around 50c. 5 6 ounce 
52c. 6/7 ounce 54c. 7/8 ounce 56c. 
LOS ANGELES TANNING co. 8/9 ounce 58c, 9/10 ounce 6le and 
a ’ 10/11 ounce at 64c. Prices on Grade 
4101 Whiteside St. Los Angeles 63, Calif. B are 2-3c less and 5-6c under the 

above quoted prices for Grade 
Sellers continue to charge 2c more 
for glazed finish and a premium of 


Se RI OP OCOD Me OR EE olor over prices for russel, 


¢ ‘hrome Hetan NY) fo L eathtr 


ilde belli« its 4 n its watert 


From California Comes — ae oe : $2 neg ~ se 
ollowing bookings at that level. 
GLOVE TANNAGE SIDES i My and pg seca 





Glove leathers quiet. Prices on 
all leathers in a state of flux. 


} perties 
"* Katz ¢ hrome’ i Pigskins fairly steady due to a 
small stock. Grades from 70c down 
find a market. Iranians steady due to 
strength in the Iran pickle skin mar- 
ket. About 25c¢, 2le and 7c are 
(lao cow and horse sides the usual quotations with some deal- 


SUPERIOR TANNING co. ers quoting 20c and as low as 15 


254 West Div treet for the low ends. Cabrettas very 


e 4 zarment purt ses 


hrome Ketan 0 ane Leather 


’ c € esisting easily worked 


quiet but prices are steady. 

Garment suedes quoted from 1& 
to 28c. Buyers writing their own 
tickets. 
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hid fairly satisfactory. Right Powdered super spruce, bags, « Castor oil, No. 1 C.P. drs, Le] 
05%; Le. 05's Sulphonated castor oil, 75% 


now glazed has gone beyond suede 7 
Spruce extract, tks., f.o.b. wks OLs Linseed oil, tks., fLo.b. Minn 


in sales. 
Medium grades selling rather well 
and some tanners report New Eng- 


Myrobalan extract, solid, 55% tannin .07% drums, e¢.l 
Neatsfoot, 20° C.1 


Neatsfoot, 30° C.1 
Neatsfoot, prime drums 


Myrobalan extract, powdered, 60% 
. ; tannin 09 
land cleaned them out of low priced os 

Valonia extract, powdered, 63% 
black glazed. tannin 08! f.o.b. Chicago 

Le... f.o.b. Chicago 

Neatsfoot, sulphonated, 1D 18 
Olive, denatured, drs. gal | 
Waterless Moellon 14 
Artificial Moellon, 255% moisture 


” 


Nothing new on white this past (Juebracho extract, powdered, Swedish 
week, spray dried, 76-78% tannin los 
Linings still fairly good. Slipper Wattle extract, powdered, Swedish, 
slow. 73% tannin 15% 
Powdered Spruce, spray dried, 
niet, Kid Leather Prices Swedish 04 Chamois Moellon, 
Suede 32c-90« Myrobalan, Swedish, powdered Common degras 1o% 
Crushed 35e-75« 68-70% Il's Neutral degras 23 
Oakwood, Swedish, solid, 60-62% 11% Sulphonated Tallow, 75% 13% 
Sulphonated Tallow, 50% 10M 


°% moisture 1] 


Slipper 25e-60 
Oakwood, Swedish, powdered, 
64-66% 11 Sponging compound 13 
Larchbark, Swedish, solid, 54-56%  .11'2 Split Oil 11 
Larchbark, powdered, Swedish Sulphonated sperm, 
spray-dried, 58-60% “*e moisture 
oe Petroleum Oils, 200 seconds vise 
Tanners’ Oils tks., f.o.b., gal 


Linings 250-55: 
Glazed 25c-81.00 
Satin Mats 69¢-98« 


Belting drags. Philadelphia tan- 
ners say the general situation is 


hardly satisfactory because the orders Cod Cth, NEA. Decor hele: snl Petroleum Oils, 150 seconds vise.. 
are still for rather small quantities. Cod, sulphonated, pure 25% tks., flo.b., gal 
Bend butts now sell at following moisture : Derechenen Giiie. 100 conntde vies 
prices: No. 2 at 92% light, BA Cod, sulphonated, 25% added me tab ool 
mineral dies 
Cod, sulphonated, 50% added 
mineral 


medium and 79¢ heavy. The No. 3 
moved down at every weight and is *Imported Extracts are plus duty 
quoted as follows: 80ce light, 72: 


medium and 67c heavy. Shoulders 





continue to move fairly well. 


ry . . 

fanning Materials 

Raw Tanning Materials : 

Wattle Bark, ton “Fair average” $98.00 ’ : COMPANY 
“Merchantable” $94.00 . BARBOUR WELTING 

Myrobalans, J. 1’s Bombay $42.00 


Sorted $47.50 aressepeeee peeeeees a 
Cenuines $19.00 i geste ease “ ‘ 
Crushed 42-44% $62.50 

Valonia Cups, 30-32% } guanemond $47.00 

Valonia Beards, 40-42% guaranteed $63.00 


Mangrove Bark, Ecuadorian $55.00 


Mangrove Bark, Colombian $58.00 Same 
Mangrove Bark, 38% E. African $68.50 \Xor \- 
Divi Divi, Dom. 48% basis shp’t, bag $72.00 
Divi Divi, Col. 42% 965.00 ALL-LEATHER CUSTOM 
Sumac, 28% leaf $123.00 


aie STYLING 


Tanning Extracts 





Chestnut Extract, Liquid (basis 
25% tannin), f.o.b, plant BARBOUR WELTING COMPANY 
lank cars 4.00 BROCKTON 68, MASSACHUSETTS 
Barrels, c.] 4.75 
Barrels, |.c.1 3.10 
Chestnut Extract, Powdered (basis 
60% tannin), f.o.b. plant 
Bags, c.l 10.32 


Bags, Le.l. 11.02 
Cutch, solid Borneo, 55% tannin 08! Sone AHA 
Hemlock Extract, 25% tannin, tk. cars 
f.o.b, works 00% 
bbls. c.1. 
Oak bark extract, 25° tannin, lb 
bbls. 644-6%, tks 
Qusbesshe Extract: 
Solid ord., guaranteed 63° tannin, 
ee ee SHOE PRODUCTS © 
— Clar., guaranteed 64% tana 33/64 THAT SAVE PENN/ES 


Wattle extract, solid, ¢.|., Fast 
African 60% tannin 09% 


Wattle extract, solid, ¢.1., South LYNN INNERSOLE ee... ia ieee 


African 60% tannin 10 
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Did | keep you waiting long, dear? 
| was detained at the office, tell- 
ing about CONTROLLED PENE- 
TRATION of tannery oils by Salem 
Oll & Grease Co. to make better 
leather. 
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© SPRUCE EXTRACT 
Wut 

* POWDERED SUPER SPRUCE 
Viutl 


* LACTANX 
wt 


ROBESON 
PROCESS COMPANY 
GENERAL OFFICES 


500 Fifth Avenue 
New York 36, N. Y. 


OPERATING PLANT AT 


Erie, Pa. 














Use 


L&s 
Classified Ads 


For Quick Results 





HIDES AND SKINS MARKET REPORT 





Better Demand, Free-Selling Policy 
Gives New Strength To Market 


Packers Appear Willing To Unload Available 
Rawstock Supplies As New Season Approaches 


Packer hides climb. Active 
trading developed early this week at 
strong and advancing prices. With 
convention sessions taking the spot- 
light the latter part of the week, 
buyers and sellers of big packer 
hides were prompted to start trading 
early and get of the week’s 
business out of the way by Wednes- 


most 


day. 

As a result of an improved de- 
mand and a free selling policy over 
100,000 hides sold by mid-week ex- 
clusive of quiet unreported trades 
and inside bookings by tanning 
packers. In some quarters, it was 
estimated that total movement for 
the week would reach about 125,000 
hides. 

Market opened on a strong tone 
when higher futures on the hide ex- 
change enabled traders to step into 
the market Monday and pay half 
cent advances for branded steers, 
three of the big packers selling about 


12,000 at 10ce for butt brands and 
heavy Texas and 9!% for Colorados. 

Later, tanners stepped into the 
market and took light native steers 
at a half cent advance, three packers 
selling 4,100 of this selection at 
13% which was also paid late in 
the previous week for a car of big 
packer Chicago production, about 
700 involved. Trading subsequently 
broadened into branded cows, about 
20,000 selling at 10c for northerns 
and 10'%c for light average south- 
westerns. 

Light native cows 
moved up when one packer sold 
6,000 at 13%ec for rivers and 13e 
for northerns; heavy native 
cows brought a corresponding ad- 
vance on sales of 2,000 St. Paul and 
600 St. Louis at llc and 1,000 
Chicagos at 12c. 

Packers then started selling heavy 
native steers, about 14,000 being 
cleared at 12c for Chicago and 11'%4c 


subsequently 


also 





HIDE PUTURES 


Close 

Oct, 28 

January 12.16B 
April 12.80B 
July 13.40B 
October 13.86B 
January 14.25B 
April 14.55B 


Total Sales: 


Close 
Oct, 21 
12.21T 
12.83B 
13,.38B 
13.85T 
14.20B 


High Low Net 
for Week for Week Change 
12.84 12.15 —05 
13.42 12.80 —O03 
14.00 13.39 +02 
14.43 13.75 +O1 
14.55 14.55 +05 


350 Lots 








HIDE AND SKIN QUOTATIONS 


Present 
11'%-12 
13% 
19'.N 
11 '%.-12 
-13¥, 


Heavy native steers 
Light native steers 
Ex. light native steers 
Heavy native cows 
Light native cows 13 
Heavy Texas steers 

Bute branded steers 

Light Texas steers 

Ex. light Texas steers 
Colorado steers 

Branded cows 

Native bulls 

Branded bulls 

Packer calfekins 

Packer kipskins 


Week Ago Month Ago Year Ago 


1h -11% 12'4-13 151-16 
13 13% 17-17% 
1814-19 18, 20 
11 -11% 11-12 15 -15'% 
12'%-13 13 '% 17 
9% 10-10% 13'4 
9% 10 -10'% 13'y 
10', it 14'% 
14 13N 161% 
9 9',-10 12% 
9',-10 10'%-11 14 
8 - 8Y, 8 - 8Y, 10, 
7 -7Y, 7 2 7% 9, 
27'4-37% 5 35 40 -50 
21-22% 0 -22" 26',-29 


NOTE: Price ceilings have now been completely ended by the government. All 


remaining goods and services have been removed from price controls. 


All regulations 


winding up controls require that applicable records be held until April 30, 1955. 
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for river and St. Paul points. One 


big packer is sold into early Nov. 
on several selections. 

Market for bull hides also showed 
a firming tendency when one killet 
sold 800 Kansas City bulls at 13'« 
basis natives. 


\ large 
started 


Independents follow. 
independent lowa packer 
trading early with a sale of 800 light 
native steers at 13!oc, This packes 
subsequently sold 1,300 Sioux Falls 
heavy cows at Ll!oc. 1,000 Ottumwa 
light cows at 13%oc, 900 Sioux Fails 
butts at 10c, 750 branded cows at 
0c and 500 Ottumwa bulls at 8! o« 
basis natives. 

Another Towa packer sold a cat 
of about GOO light native steers at 
13!oc. Meanwhile, a Minnesota 
packer sold a car of butts at 10e, 
car of Colorados at 9'4ec and a car 
of about 900 light native steers at 
13 oc. 

New York packers also realized a 
half cent advance on sales of several 
cars of butt branded and Colorado 
steers. One killer sold a pack each 
of southeastern light hides from 
Nashville-Moultrie at Ide for natives 
and 12c for brands. 

Small packers strong. Some 
demand for midwestern productions 
of 48-50 Ib. avg. hides at 11-11 o« 
selected fob. and that some 50-52 Ib. 
avg. midwestern hides also had some 
call at 10'%-Lle selected fob. ship- 
ping points. Heavier hides averag- 
ing up to 54-55 Ibs. last reported 
sold at 9%4-10c fob. shipping points. 

Lighter stock averaging around 


1114-1 2¢ 


16 Ibs. quoted nominally 
and southwestern light hides such 
as Texas 40-42 |b. avg. ranged up to 
12!4-13e flat fob. Small packer bulls 
averaging 80-85 Ibs. last moved in a 


range of 6lo-7e selected fob. but 


some sellers were inclined to ask 


more money 


Country hides firmer, Sellers 
trying for advances of a half cent 
following sales of mixed country all 
weights at Se and locker-butcher 
hides at Sloe flat fob. 
freight points for various lots averag 


ing around 48-50 Ibs. 

Last reported sales for export 
at Boge fob. Chicago for good mixed 
hides averaging 46-47 Ibs. Glue 
hides moved at Olu fob. and some 
sellers ask up to Ze, in carlots. 
Country bulls quoted around 5e fob. 


for carlots. 


Calf and kips steady. Earl) 
this week, one of the big packers 
sold 9,000 St. Louis heavy calf at 
27!oc, this price on par with pre 
vious trading. Last sales of River 
calf at 27!oc for heavy and 30c for 
light while northerns brought 32! 
3714 for heavy and light. One killer 
offered Milwaukee all weight call 
with St. Paul lights at 35¢ heavy and 
MW light. 

A sale of 5,000 southeastern kip 
at 22c¢ and overweights at 2le con 
firmed this week, Atlanta-Montgom 
involved, Mid- 
western kip and overweights in good 
market sold up, in 


trading at 22!oc for river kip and 


ery productions 
demand and 


22c for St. Louis and river over 
weights while southwestern kip and 
overweights moved at 22¢ and 2k 
respectively, 


Packer slunks 


$1.50 for regulars and 85e for large 


regular brought 
hairless. Small packer skins firming 
up with a sale of some regular pro 
duction northern allweight calf re 
ported at 22c¢ and some sellers talk 
ing up to 23-24¢, particularly for 
lighter average weight calf, 

Small packer kips ranged 15-16 
15-l6e) and 


huyers paying sellers 


asking 17-l8e with 
prices depending upon sections of 
Country all 


subsequently 
origin and quality. 
weight calf ranged 16-l7e and coun 
try kip 1l-l2e¢ for carload lots. 


Horsehides hold. Good quality 
northern slaughterer productions of 
heavy average bringing $6.50-7,00 
trimmed, fob. shipping points. Un 
trimmed hides nominally about $1.00 
more, 

Some business in good northern 
fronts at prices within the range of 
S4.00-4.25 although some operators 
regard the outside price as a_ trifle 
high. Butts, 22” and up, bring 
$3.40-3.50. 


prane ke ’ 


steady 


Sheep pelts mixed. Big 
midwestern clips bringing 
price of $3.25 but west coast clips 
$3.00. Big 


have been selling at 


packer midwestern No, | shearlings 
remained at $2.75 and No, 2s at 
$1.35. The No is, 
and nominal at 75« 


\ big packer sold some lamb pelts 


howevet quiet 


in the range of $2.50-2.75 per ewt 
liveweight basis. Karlier, some west 
erm slope short wooled lamb pelts 
from &5 lb. avg. lambs or better had 
been sold at $2.50-2.75 each Late 
sales of full wool dry pelts at 2% 
0 
mit. 

Some good quality big packet 
pickled skins sold at $7.25 per dozen 
Previous sales reported as low as 


S00) pel dozen 


Dry sheepskins lag. Offerings 
of Australian wool sheepskins con 
tinue small but local selling quarters 
find asking prices still too high 

At Melbourne, sheep one to three 
pence lower, lambs one to Iwo pence 
dearer. At Sydney, 53,000) offered 
lambs firm, others par to 2d. cheaper 


with inferior types al times 5 pence 


lowe r. 





LEATHER 


YESTERDAY — TODAY — 
ALWAYS 





> 


COMPOUNDS *»> LIQUID EXTRACTS 


PORT 


AMERICAN EXTRACT CO. auccins, os 
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Not much change in hair sheep 
recent offerings of 
Kano sheep at 59 per tb. as against 
buyers’ views of 54e per lb. Shippers 
well sold up, moving skins to Europe 
and realizing prices in line with their 
ideas. 


varieties, Some 


No recent offerings of Sokotas. 
The Mocha blackhead season is only 
just opening and offerings are lack 
ing. Whiteheads continue to sell to 
England. 

Brazil 
claim skins scarce and only small lots 
offered at $13.00 fob. for regulars 
and $15.25 fob. 
bids slightly under these figures re- 
fused, 


cabrettas firm as shippers 


for specials with 


Pickled skins perk up. Some 
additional sales of spot lots of New 
Zealand lambs at ranging 
from $6.00-7.50 per dozen, as to 
Recent holdings depleted as 
most sellers anxious to move skins 


prices 
brands. 


before the new season gets underway 
in a few weeks. 

Iranian pickled sheepskin market 
slow as most buyers have views un 
der asking prices. 
on the easy side with late sales at 


Domestic market 


$7-7.25, as to lots. 


Reptiles wait. Wet salted agra 
back cut lizards continue in good call 


_ s OLN 4 


8 iil | . 
e WUT j 


a 


TANNER'S SUGAR e 
CHEMICALS 


but relatively few offered and ad- 
vances asked. Some late sale of & 
inches up, averaging 9 inches, 60/20 
selection, at 16ce, 
aging 10 inches at 27e and 10 inches 
up, averaging |] inches at 33/34e. 
Sellers now have ideas lc to 2e more 


9 inches up, aver- 


as to sizes. 

Madras bark tanned whips con- 
tinue slow and nominal at 30-31¢ 
for 4 inches up, averaging 4), 
inches, and 34c for skins averaging 
4, inches. Some trading in wet 
salted Calcutta back cut oval grain 
lizards, 60% 9 inches and 40% 10 
inches, 90/10 selection, at 27-29¢ 
with inside bid but outside asked. 

Alligators continue in strong de- 
mand on European buying. Mixed 
reports heard of the Brazil market. 
Some quarters state that it is “off- 
season” and offerings lacking. Others 
state that there have been offerings 
for shipment and afloat of back cut 
but that buyers 
have since reduced their ideas to 67¢ 


fob. 


lejus at 73-74e fob., 


moving. Further 
jacks” at 72c, basis 
Good demand noted 


Deerskins 
sales of Brazil ‘ 
manufacturers. 
and while difficult to confirm, quiet 
sales made at better prices. 


Buyers now bidding 40c c&f. for 


for producing... 


BETTER LEATHERS 
MORE ECONOMICALLY 


EXTRACTS 
PANCREATIC BATES ©® FILLERS 
SOLE LEATHER FINISHES 


TANNER’S LIME 


v 


We invite your inquiries and permission to 
prove better yields with LINCO PRODUCTS 


L.H. LINCOLN & SON, INC. 


COUDERSPORT, PENNA. 


Nicaraguans while shippers name 
bbe c&f. for business. New Zealands 
quiet and nominal as most buyers 
waiting for domestic season to open 
up. 


Pigskins fair. Some trading in 
Para grey peccaries at $1.50 fob. and 
blacks at 90c fob., basis importers. 
Most buyers’ ideas, however, are 
lower. 

Negotiations going on for Peru- 
vian grey peccaries at $1.95 c&f., but 
practically no call for blacks. Avail- 
able supplies of dry Chaco carpin- 
chos in very small supply and follow- 
ing interest from Europe, shippers 
have advanced their ideas to $2.40 
fob., basis importers. Paraguay car- 
pinchos last sold at $2.30 c&f. and 
grey peccaries at $1.80 c&f. 

Spot lots of Bolivian peccaries well 
sold up with late sales at $1.60 basis 
manufacturers. 


PROFITS ON UPGRADE 





International Earnings 


Highest Since 1950 


The first time since 1950, Interna- 
tional Shoe Co. of St. Louis expects 
its earnings to exceed $3 per share. 
Earnings in fiscal 1953 equaled $2.93 
per share and fiscal 1954 ending Nov. 
30 should at least equal this figure 
and probably better it, the company 
reports. 

Net profits for the six months 
ended May 31 equaled $1.49 per 
share or five percent over the cor- 
responding period in 1953. This five 
percent rate of gain has been main- 
tained over the second half of the 
year and would make per share earn- 
ings about $3.08. 

The rise in profits has been re- 
corded despite a drop in sales volume. 
In the first half of fiscal 1954, this 
sales decline was three percent. Total 
sales in 1953 were $251 million. 

International produced more shoes 
in Oct. 1954 than it did in the previ- 
ous Oct. Although the company’s sell- 
ing prices have not changed from 
1953, it has been offering a greater 
variety of styles in several lower- 
priced lines. Retail sales are fairly 
good despite the cautious buying 
policy of retailers throughout the 
year, 
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ALWAYS UNDERMINING 





Casey Hits Foreign 


Glove Manufacturers 


Unfair tactics employed by glove 
manufacturers overseas to compete 
with U. 
the American market are proving de- 
structively competitive, according to 
James H. Casey, Jr., secretary of the 
National Association of Leather 
Glove Manufacturers, Inc., in Glov- 
ersville, N. Y. 

Casey appeared last week before 
the Committee for Reciprocity In- 
formation, which is gathering views 
of American industry in advance of 
general tariff talks opening in Geneva 
Oct. 28. 

“The foreign countries are forever 
undermining us,” 
France in particular. 


S. glove manufacturers on 


he said. naming 


The French Government two and 
a half years ago, said Casey, adopted 
a new policy under which French 
exporters in 10 industries would 
receive a rebate from the government 
to help it sell 
Leather gloves is one of these indus- 


its goods abroad. 


tries. 

Since that time, Casey explained, 
American leather 
have been urging L. 5. officials to 
apply countervailing duties, as al- 
lowed under applicable tariff pacts 
with the French and other countries. 


glove producer = 


To date, nothing has been done while 
Secretary of the Treasury 
Humphrey studies whether the Frenci 


Gewr ge 


Government payment is actually a 
lax. 


subsidy or a remission o! 
“We have proved 1 


or subsidy for the exports, said Casey. 


is a rebate.” 


Germany and other countries ate 
taking the same attitude as France, 
he said. “Before we know it, we are 
in a period of destructive competi- 
tion,” he said. “It is not the quantity 
of imports alone that bothers Amer- 
ican producers, but the price which 
suffers under the impact of foreign 
tax reductions and rebates to enable 
foreign manufacturers to sell in the 
Le ee 

The American leather glove indus- 
try, he said, is centered in lulton 
County, N. Y., with a population of 
50,000 of which 80 percent make 
their living from gloves. !/ndey the 
pressure of hard competition, and 
heavy imports, the American glove 
industry has been unable to raise its 
pay scales since 1947, he said, and 
the area is classified as one of labor 
surplus. 
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“The big 


gz 
organized,” he said, “They are buy- 


retailers are so well 
ing gloves directly from plants all 
over Europe, and thus the importers 
profit is being taken out.” 

Casey added is being done by such 
stores as R. H. Macy. Woodward and 
Lothrop, Neiman-Marcus and others. 

American leather glove producers, 
he said, buy 95 percent of their raw 
material from Europe, and very little 
domestically. Recently. there has 
been some trouble obtaining doeskins 


and kidskins. 


Operations By December 

National Shoe Products Corp.. re 
cently-organized shoe products dis- 
tributor, will begin operations in 
New England during Dee., Willard 
Howard, president, announced this 
week 

Howard said that his company will 
handle most of the important lines 
which [ nited Shoe Machinery Corp. 
will be prohibited from distributing 
by court decree. National is also 
adding several other lines in order 
to handle a “well-balanced and inter- 
related group of shoe materials and 
factory supplies.” 

The company will expand into the 
West and South during 1955, How 
ard said. National Shoe Products is 
located at 185 Devonshire St. in 
Boston. 


Joffe Named Director 

Morris Joffe, vice president of 
Fleming-Joffe, Lid.. New York tan- 
ner of reptile and specialty leathers, 
has been elected a director and mem 
ber of the executive committee of 
American Hide & Leather Co. 

His election fills a vacancy of the 
board of directors due to the recent 
resignation of Carl F. Danner. 

Co-founder and for 2] years vice 
president and managing director of 
Fleming-Joffe, Ltd., Joffe is noted as 
a pioneer in the collection, tanning 
and distribution of snake, lizard and 
reptile leathers along with a variety 
of other fancy leathers. 


Merit Awards For Five 
Five New England firms associated 
with the leather and shoe industry 
received awards this week for their 
development of new products. 
The awards were presented by the 
Associated Industries of Massachu- 
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setts which selected a total of 116 
New England 


Prize-winning 


firms for citation. 
products were dis 
played at the Dorothy Quincy Suite 
of the John Hancock 
Boston. 

Stetson Shoe Co. of South Wey 


Award of Merit 


for its new Italiano men’s shoe styles 


Building in 


mouth received an 


developed and adapted from original 
Italian men’s shoe styles. (See L&S 
issue of Oct. 23.) 

American Hide and Leather Co 
was cited for its development of 
Willow Weave, a new type of wom 


en's leather for use in spring and 


ig 
summer footwear. 

MacNeil Engineering Co, of Wal 
tham. Mass.. 


its development of 


received an award for 
a new electric 
shoe dryer. 

Hood Rubber Co. of Watertown. 
Mass., was cited for its “Slosh” 
moulded Koroseal waterproof foot 
wear. The cold-weather boot is one 
piece, contains no seam and has 
sponge Koroseal lining. 

Worcester Shoe Co. of Worcester 
Mass., 


ment of a new completely-insulated 


received award for its develop 


all-weather safety boot 


Penn Group Meeting 
Processing and manufacture of 
threads for the shoe industry held the 
spotlight at a meeting of the Penn 
sylvania Superintendents’ and Fore 
men’s Association held recently at 
Hotel Redington, Wilkes-Barre, Pa 
Speaker was J. M. Phillips, New 
York City. Slides illustrated his talk 
Nicholas Serino, association presi 
dent, announced a large delegation 
will attend the annual dinner of New 
York Superintendents’ and Foremen’s 
Association at the Hotel Commodor 


New York. 


Consolidated Buys Mill 


Consolidated National Shoe Corp 
has purchased the Minerva mill of 
Goodall Sanford, Inc., at Sanford 
Maine, according to Hyman Snyder 
general manager of the Universal 
Shoe Co. and the Allied Novelty 
Shoe Corp., both divisions of Con 
solidated, 

Snyder said his firm will employ 
from 200 to 300 persons when it takes 
over the building. The property was 
part of Goodall Sanford’s Mill G in 
stallation where some 150 persons 
have been employed in the manufac 
ture of Palm Beach cloth 
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About industry personalities coast to coast 





© Joseph W. Holmes, who retires 
officially Oct. 31 as president of 
United Last Co. is now en route to 
Florida where he and Mrs. Holmes 
plan an extended vacation. 
prominent figure in the last industry, 
“Joe” Holmes is looking forward to 
a deserved rest. Friends can write to 
him at P, O. Box 482, Clearwater, 
Fla., or check with the Clearwater 
Chamber of Commerce for his new 
address. The Holmes’ plan to remain 
in Florida until April of next year. 


Long a 


® Aaron E. Carpenter, chairman 
of E. F. Houghton Co., Philadelphia 
producer of tanning oils and other 
products, recently celebrated his 
Golden Anniversary with the firm. 
Carpenter is also Near Editor of the 
company’s monthly publication called 
“The Houghton Line.” 


® Curtis L. Garner has been ap- 
pointed sales manager of the Miracle- 
Tread Division of Craddock-Terry 
Shoe Co., Lynchburg, Va. He suc 
ceeds E. A, Petticrew who retired re 
cently, Garner, most recently assistant 
to the firm’s general merchandising 
manager, has been with Craddock 
Terry since 1930, 


© Hyman Wexler and Augusta 
Wexler have resigned as president and 
director, respectively, of Old Colony 


Shoe Co., Brockton manufacturer of 
men’s shoes. New officers elected in- 
clude; Isidore Tarlow, presiden:- 
treasurer; Arthur S. Tarlow, vice- 
president and clerk; Elliot §. and 
Joan Tarlow and Charlotte Rubin, 
directors. 


® Charles H. Miller has been ap- 
pointed Milwaukee and Chicago dis- 
trict manager for National Shoe Prod- 
ucts Corp. of Boston. Miller formerly 
was manager of United Shoe Machin- 
ery Corp.’s offices in the area, The 
company expects ‘to begin promotion 
and distribution of shoe products in 
the area within a short time, accord- 
ing to Willard Howard, president. 


® Frank Pilchard of George H. 
Elliott & Co., Chicago hide firm, has 
been named Convention Chairman for 
the Fall Meeting of the National Hide 
Association in 1955. Merle A. 
Delph of M. A. Delph Co., In- 
dianapolis, Ind., is chairman of the 
Spring Meeting to be held June 13-14 
at French Lick Springs, Ind. 


® John J. Cronau, formerly with 
Munich & Co., Lexington, Ky., hide 
firm, has joined the staff of M. A. 
Delph Co. of Indianapolis. He will 
act as a trader for the company. 


® Lester P. Bushnell has been ap- 
pointed assistant production manager 
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of the footwear and general products 
division of United States Rubber Co. 
He will be responsible for manufac- 
turing activities at Mishawaka, Ind., 
Washington, Ind., Stoughton, Wis., 
Milan, Tenn., Chicago, Ill., and Santa 
Ana, Cal. 


® Ralph H. Illingworth, treasurer 
of Boston Machine Works, Lynn, 
Mass., manufacturer of shoe machin- 
ery, has been elected a director of the 
Lynn Chamber of Commerce for a 
three-year term. 


@ J. A. Brooks has resigned as ex- 
port manager for Wm. Walker & 
Sons of Bolton, Eng., to join Pacific 
Hide & Leather Co. of Los Angeles, 
Cal., in a similar capacity, according 
to R. E. Brothers, president of Pacific 


Hide. 


@ James C. Brown has been ap- 
pointed chief chemist of Michigan 
Abrasive Co. in Detroit, Mich. He 
has had varied experience as a chemist. 


® Kenneth E. Bell has retired as a 
vice president of A. C. 
Leather Co., Peabody, Mass., tanning 
division of Swift & Co. Bell joined 
Lawrence in June 1923 and has been 
responsible for all research and tech- 
nical work of the company since 1931. 
Bell has been an expert consultant to 
the office of the Quartermaster Gen- 
eral in Washington, D. C., is a mem- 
ber of the Research Laboratory Com- 
mittee of the Tanners’ Council and 
is on the executive committee and a 
trustee of the Research Foundation of 
Lowell Technological Institute. He 
is also chairman of the Trustees of the 
New England Section of the Ameri 
can Chemical Society. 

® Charles E. Hicks is retiring as an 
executive with Quabaug Rubber Co. 
of North Brookfield, Mass., on Oct. 
31. He plans to spend the winter in 
Florida. 


Lawrence 


bd Anthony Falco has joined the 
staff of Windsor Footwear, Inc., at 
Newark, N. J., manufacturing Cali- 
fornia process and cemented ballerina 
shoes. 


® Samuel E. Grossman has joined 
Tres Bien, New York City manufac- 
turer of casual wedge shoes, as sales 
director. Grossman was formerly as- 
sociated with Avon Shoe Co. and A. 
Sandler Co. of Boston. 


® Burton Palter has resigned as ex- 
ecutive vice president of Palter DeLiso, 
Inc., to take over as West Coast sales 
representative for Palizzio, Inc. Rich- 
ard and Jerry Palter will take over 
Burton Palter’s sales duties. 
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National Shoe Fair. Accompanying 
color illustrations of 12 totwear ta 


News Qui KS shions on its Today With Women 
section was an article by Rea Sceger, 


About industry happenings coast to coast 


Tribune fashion editor. 





California 
@ Illing of California, Inc., Los 
Angeles manufacturer of women’s 
casual footwear, recently moved from 
922 E. Pico Blvd. to newer quarters 
at 1023 E. Adams Blvd. 


Delaware 


® E. I. duPont de Nemours and 
Co. of Wilmington has published a 
new ‘booklet entitled “The Story of 
Employment Opportunities” which 
describes how America’s Industrial 
system, if allowed to prosper un- 
hampered, can provide a quarter again 
as many jobs by 1974 as it does, now. 
This would bring national total to 
80 million jobs. 


Washington, D. C. 


® Shoe salesmen who use their cars 
for business travel can reduce their 
income taxes by capitalizing on a 
little-known provision in the new 
federal tax law. According to a re 
port prepared for the Bureau of 
Salesmen’s National Associations by 


Louisiana 


P ® Rosenblum Shoes, Inc., operator 
of Rosenblum Shoe Stores in New 
( Yrleans, has opened two new ret iil 


shoe branches at  Marksville and 


its Washington counsel, Andrew 
Federline, such salesmen are now 
permitted to write off the cost of the 
car over a three-year period. 

Chibodaux. 


Illinois © Winsted Shoe Co., Inc. of Wil 


® Wilson Athletic Goods Manu- mington, Del., has been granted a 
facturing Co. has lost an incomé Louisiana charter, it is reported, 
tax dispute with the Government in 
valde the company’s purchase in Massachusetts 
1947 of Wisconsin Shoe Co. in Mil ® Officials of Northeast Shoe Co, 
waukee, Wis. At stake was the ques in Pittsheld have organized a cam 
tion whether Wilson could amortiz¢ paign to reduce property damage and 
over a 10-year period and write off loss to factory equipment caused by 
as a cost of doing business the price vandalism, The company — reports 
it paid for a covenant with the former wanton destruction of property in 
owners not to compete with Wilson. cluding broken winlows and lights 1s 
costing it several hundred dollars 
© Temple Shoes, Inc., Chicago re each year. Nison Lown, president of 
tail footwear chain, recently opened Northeast, has announced a $50 re 
a third men’s shoe store at 11210 ward for inforination leading to the 
Michigan Ave. arrest of anyone damaging factory 
@ The Chicago Tribune, in its issue hiatal 
of Monday, Oct. 25, devoted a full ® National Stores, Inc., recently 
color page to women’s footwear, opened a new retail shoe store in the 


signalling the first business day of the building recently constructed on the 
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® You can do it—very easily too!—with a CORD EDGE that 
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® Mail your “Want Ad” in — now — to: 
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application, in a wide variety of 
widths and colors. Write for 


samples. 
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North St. site of the old Michelman 
Bldg. in Pittsheld. 


® Governors and 
three New England 
trialists and representatives of trade 
associations and their wives gathered 
Thursday evening, Oct. 21 at a 
formal dinner in Boston’s Sheraton 
Plaza Hotel to pay honor to Harry 
H. Beckwith and help celebrate the 
S0th anniversary of Beckwith Man- 
ufacturing Co. 


ex-governors of 


states, indus 


© The Brockton area office of em 
ployment security reports some slack 
ening of work in local shoe factories 
with unemployment clzims on the 
rise by mid-Oct, Division manager 
Frederick W. Griffiths says there are 
no signs of large layoffs in any one 
factory although a few were due to 
close tinis past week for inventory. 


® In Haverhill jobless claims are re 
ported on the wane with employers 
in the shoe and allied trades reporting 
that conditions are showing improve 
ment. Most Haverhill shoe manu 
facturers expect a significant pick-up 
in production in the weeks following 
the Shoe Fair. 


® Abbott Shoe Co. of Reading is 
offering a new line of low heeled 
casuals and sandals to retail in de 
partment and independent — retail 
stores at $3, $4, and $5, 


® Lowell Technological Institute 
of Lowell is planning a program of 
real interest to the leather trade on 
Tuesday, Nov. 9 at Southwick Hall. 
E. R. Rath, executive vice president 
of the National Industrial Leather 
Association of New York, will discuss 
uses of leather in the textile industrial 
as well as a seal in hydraulic and 
pneumatic circuits, At the same time, 
industrial applications of leather will 
be discussed by another speaker. 


® Randolph Mfg. Co. of Randolph 
has been licensed by Kagran Corp. to 
make a new line of Howdy Doody 
washable, arch cushion, canvas and 
casual footwear for children, accord 
ing to Joseph Cohen, president of 
Randolph Mfg. The firm is planning 
a huge promotion plan for dealers for 
this spring and summer. Shoes will be 
priced to retail from $2.99-$4.69. 
Robert Cohen, treasurer, and Joseph 
Weinstein, sales manager, will be in 
charge of the advertising and_ sales 
promotion program, 


New Jersey 
® Nopco Chemical Co. of Harri 


son has announced development of a 


30 


fabric 
softener to be known as Nopcotex B. 
The new product, replacing Nopco 
2225-V, will be marketed through 
the Textile Chemicals Division of 
It is applicable to both na 
tural and synthetic yarns and fabrics. 


new, improved yarn and 


Nopco. 


® The Shoe Industry Division of the 
Federation of Jewish Philan- 
thropies has scheduled its annual 
dinner for Nov. 17 at the Hotel Plaza 
in New York City. Assisting Henry 
Berman of National Shoe Co., chair 
man of the division, are Sam Abrams, 
Herbert Adler, Ben Cohen, Milton E. 
Friedberg, Monroe Geller, Richard 
Meth, Joseph Oettinger and Franklyn 
M. Strauss. 


® Principals of the recently-organized 
Friendly Footwear Mfg. Co. of 
Passaic are Edward Mack, Joseph and 


Wendell Hromada. 


New York 
® Selva & Sons, Inc., 


manufacturer, has leased space in a 
factory at 195 Front St., Brooklyn. 
Floor area is reported at 20,000 square 


footwear 


feet ° 


® Savoy Footwear of New York 
“Hushcraft,” Boston 


style agency, to make slippers, sandals 


has licensed 


and playshoes with a multiple layer 
heel. 


® Bulkley, Dunton Processes, 
Inc., of New York has published a 
new 8-page ¢ italog entitled “Colloid 
air Systems for Recovery of Sus 
pended Materials . . . for Waste 
Water Treatment ... Etc.” Col- 
loidair Separator installations are de- 
signed to capture raw materials for 
return to process, replace or improve 
eficiency of existing methods of pro 
cess solids separation, and meet sus- 
pended solids and biochemical oxygen 
demand standards for waste flows set 
by federal, state, regional and county 
authorities. 


Pennsylvania 
® David Toll, Philadelphia shoe 
wholesaler trading as I, Marman, 
has moved from 112 N. 4th St. to 
larger quarters at 44 N., 4th Sc. 


®@ Jim Brady Shoes, Philadelphia re- 
tail shoe chain, is opening a new stor¢ 
at the southeast corner of 52nd and 
Walnut Streets. The company sells 


men’s and boys’ shoes. 


®@ Plans for the anual fall meeting of 
the Central Pennsylvania Shoe and 
Leather Association are nearing 
completion. The meeting is scheduled 
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for Thursday evening, Nov. 18, at the 
Penn Harris Hotel in Harrisburg. 


® Damascus Tanning Co. of Cou- 
dersport recently held an NLRB- 
sponsored bargaining agent election 
at the plant. Workers are reported to 
have voted by a vote of 74-42 against 
representation by the AFL Meat Cut- 
ters Union. 


® Tanning Machinery of Surpass 
Leather Co. will be sold at public 
auction Nov. 17 at 10:00 a.m. on the 
premises at 9th and Westmoreland 
Streets, Philadelphia. The company 
has completely discontinued opera 
tions at its Philadelphia factory and is 
auctioning off all machinery and 
equipment, Samuel T. Freeman & 
Co, of Philadelphia is auctioneer, 


Tennessee 


®Atlas Shoe Manufacturing Co., 
Inc. has been organized by Irving L. 
Cohn, president of Atlas Boot Man- 
ufacturing Co., Inc., at Springfield, 
Tenn. The new firm, which will pro- 
duce a line of leather sandals, will be 
operated as a corporate entity. Officers 
are Irving L. Cohn, president; and 
his son, Gerald, as vice president. 
Plans call for employment of some 50 
workers at the outset with production 


beginning early in Dec. 


Virginia 
@ Mitchell & Smith, Norfolk divi 
sion of Sheller Manufacturing Corp., 
has developed CR-40, a new cork 
cushion insoling material for the shoe 
CR-40 is available in any 
1/16” and upward, and in 
as well as 36” x 44”. 


trade. 
gauge, 
sheets 36” x 36” 





Canadian Notes 





® Czechoslovakia is reported to be 
showing interest in buying hides in 
the Canadian market as a follow-up 
in a drive to increase trade between 


the two countries. 


® Production of leather footwear 
in Canada’s 260 factories declined to 
2,357,090 pairs in July this year com 
pared with 3,167,597 pairs in June 
and 2,541,154 pairs in July last year. 
This was the smallest output this 
year, with the cumulative 7-months 
output dropping to 21,921,012 pairs 
in contrast to 23,664,835 a year ago 
in same period, 

Leather footwear output in July 
showed the following, figures in 
brackets being for July last year: 
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men’s, 541,706 (560,002) pairs; 
boys’, 85,257 (85,488); youths’, 19,- 
721 (19,191); women’s and growing 
girls’, 1,118,484 (1,276,877); misses’, 
232,401 (225,119); children’s and 
little gents’, 191,751 (179,191), and 
babies’ and infants’, 167,770 (195.,- 
286); total, 2,357,090 (2,541,154). 

In the first seven months of 1954, 
leather footwear production showed 
the following, figures in brackets for 
same period of 1954: men’s, 4,611,219 
(5,211,022) pairs; boys’, 732,296 
(777,452); youths’, 184,906 (193,- 
§41); women’s and growing. girls’, 
10,856,236 (11,791,852); misses’, 
2,233944 (2,133.584); children’s and 
little gents’ 1,755,111 (1,768,761); 
babies’ and 1,547,300 (1,- 
788,623); (23,- 
664,835). 


infants’, 
total, 21,921,012 


® Bata Shoes has opened Canada’s 
most modern and complete shoe de- 
partment store at 239 Yonge Street, 
Toronto. The chain’s latest store has 


an International Department which 
features shoes and styles from all parts 
of the world, such as Bata shoes from 
England, Holland, South America, 
Switzerland, India, United States, 
different countries. 
Other divisions include a Children’s 
Department, Hi-Teen Department, 
Ladies’ Department, and Men’s De- 


motif and 


etc., 4a dozen 


partment, each with a 


special staff suitable to its specialty. 


® Canadians bought more than 154 
million pairs of British shoes during 
the past year and Canadian buyers 
were in force at the British Shoe and 
Leather Fair held in London during 
October. Canada has always been one 
of the best markets for British foot- 
wear exporters and last year’s exports 
to Canada were worth almost a mil- 
lion pounds sterling. 


® Production of nonyl phenol for 
use in the manufacture of rubber 
chemicals has begun at the Elmira, 
Ont., plant of Naugatuck Chemicals, 
a division of the Dominion Rubber 
Company. There will also be another 
unit in operation by the 
early in 1955, 


company 


® Canadian wholesale footwear 
sales dropped 3.5‘ in dollar volume 
across the nation during Aug. in con- 
trast to the same month a year ago 
and the value of inventories of such 


wholesalers fell 17.7°% in this period. 


® H. Lewis Footwear and Trans- 
Canada Shoe will open new modern 
stores in the Westgate 
Shopping Centre in Ottawa’s West 
195 $. 


huge new 
End area on Feb. 1, 
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Maratan 


is a highly purified 


sodium lignosulfonate tanning 
agent with an effective tannin 
purity of over 70%. Used in con- 
junction with chrome or vege- 
table tans, it produces leathers 
of excellent quality. Savings up 
to 40% on the cost of vegetable 
tanning materials are obtainable 
with Maratan. 


It is recommended that Maratan be used as a pretan for 
vegetable tanned leathers. Maratan conditions hide for 
rapid and nearly complete absorption of vegetable tans. 
Concentrated solutions of vegetable tans can be used on 
Maratan conditioned hides without obtaining drawn 
grain. Maratan itself is taken up quickly and uniformly 
and can be used in concentrated solutions without dis- 


tortion of grain structure. 


Maratan is used to supply up to a 25 or 30 degree of 
tannage. Higher tannages are obtained by using vege- 
table tans in conjunction with Maratan. The suggested 
percentages of tannin to be supplied by Maratan and 
by vegetable tans for various types of leather are given 
below (based on supplying a 25 degree of tannage 
with Maratan) : 





Type of 
leather 


Degree 
Tannage 
Desired 


Percent 
Tannin Te 
Supply With 
Maraton 


Percent 
Tannin To 
Supply With 
Vegetable Ten 





Fat-liquored 
Chrome Retan 
Stuffed Chrome 
jan 
tery 0c EEE 
Flexible Vege- 
table Splits 


bp 


Sole 








10 to 25 


70 to 100 ia 
50 to 70 


25 
» 








0 to 30 
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JACQUES WOLF CHEMICALS 


Produce High 


SYNEKTAN 0-230 

A liquid synthetic tannage that equals 
the qualities of vegetable extracts 
Replaces Sumac. Used as a retan on 
chrome stock. 


SYNEKTAN NPP 
For high grade whites and pastel col- 
ors; produces full piump leather. 


SYNEKTAN NCRP 

Speciality syntan, used in combination 
with chrome tannage or in the dye 
bath for better grain 


TANASOL NCO 
Synten in beads, to use with extracts in 
the tanning and retanning operations 


Grade Leather 


TANASOL PW 

Syntan in beads, to use with NCO for 
bleaching chrome stock and in retan 
ning chrome stock. In the dye bath for 
good level colors 


FUNGIZYME BATES 

Pancreatic bating salts of standard, 
controlled quality 

Bate A & AS—For sheep skins and 
sole leather 

Bate B & BS—For furniture leather 
side leather and calf skins 

Bate C & CS—For goat skins 


SULPHONATED OILS (Various Bases) 
MONOPOLE OIL (For Finishing) 





EMULSIFIERS and DETERGENTS—For good degreasing 





Samples and 


information 


upon request, JA 
Plants in: 


Clitten, N.J., Carlstadt, N.J., 
Los Angeles, Calif. 


ES WOLF s co. 


Pastare ws. 














FOR RETANNED CHROMELEATHER 


DERMOLIQUOR C 24 


Cationic Fatliquor 


FIBER CHEMICAL C 


P.O. BOX 218 


ORPORATION 


MATAWAN, N. J. 




















WRINGER 


Quirin Leather Press Co. 


| 
THE only suc- 
cessful press 
that prepares 
Sole Leather 
for drum Sole 
Leather tan- 
ning, extract- 
ing and oiling. 
Also prepares both bark and chrome 
tanned sides and whole hides for 
the ckiving and splitting machine. 








Olean, New York 


Brazilian Leathers 
Ask 


Schlossinger & Cia. Ltda. 
Caixa Postal 917 
Sao Paulo, Brazil 
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INE COMPANY 
MACHINERY 


PROMPT SERVICE ON MACHINERY REPAIRS 


TEL, WO-2-0330 201 
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Coming Events 





Oct. 31-Nov. 3, 1954—Michigan Annual 
Shoe Fair. Sponsored jointly by Michigan 
Shoe Retailers Association and Michigan 
Shoe Travelers Club. Hotels Statler and 
Sheraton-Cadillac, Detroit. 


Nov. 14-17, 1954 -~—Semi-annual Parker 
House Shoe Show. Sponsored jointly by 
Parker House, Boston, and Boston Shoe 
Travelers Association. 


Nov. 28-Dec. 2, 1954—-Popular Price 
Shoe Show of America, Inc., for Spring 
and Summer 1955. Sponsored jointly by 
New England Shoe and Leather Associa- 
tion and National Association of Shoe 
Chain Stores. Hotels New Yorker and 
McAlpin, New York City. 


Jan. 15, 1955—-Annual Banquet of New 
England Shoe Superintendents’ & Foremen’s 
Association. Hotel Statler, Boston. 

Jan. 16-19, 1955.—4lst Annual Mid 
Atlantic Shoe Show, sponsored by Mid- 
dle Atlantic Shoe Retailers Association. 
The Benjamin Franklin, Philadelphia, Pa. 


Feb. 19-22, 1955—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherland 
Plaza Hotel, Cincinnati, O. 


Feb. 27-March 2, 1955-~Allied Shoe Pro- 
ducts and Style Exhibit for Fall and Winter 
1955. Hotel Belmont Plaza, New York City. 


March 1-2, 1955 Official showing of 
American Leathers for Fall and Winter 
1955, sponsored by Tanners’ Council of 
America, Waldorf-Astoria Hotel, New York 
City. 


April 24-27, 1955—St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufactur- 
ers Association. Leading St. Louis hotels. 


May 22-25, 1955— Annual Convention, 
American Leather Chemists Association, 
New Ocean House, Swampscott, Mass. 


June 13-14, 1955—Annual Spring Meet- 
ing of National Hide Association, French 
Lick Springs, French Lick, Ind. 


Aug. 28-31, 1955—Allied Shoe Products 
and Style Exhibit for Spring and Summer 
1956. Hotel Belmont Plaza, New York City. 


August 30-31, 1955--Official showing of 
American Leathers for Spring and Summer 
1956, sponsored by Tanners’ Council of 
America, Waldorf-Astoria Hotel, New York 
City. 


October 39, 1954 





CLASSIFIED ADVERTISING 











Wanted and For Sale 





Blue and Pickled 
Splits for Sale 


TRIMMED AND SORTED for weight and 
grade Large quantities. Steady supply Tell 
us what you are making and we will furnish 
1 suitable selection. Address L-1, c/o Leather 
and Shoes, 300 W. Adams St Chicago 6, Ill 


Wanted to Buy 


ONE Reece Style A Clicker, Hand Trip 
Address L-18 
c/o Leather and Shoes 
300 W. Adams 8t 
Chicago 6, Ill 


For Sale 


Pasting boards for sale made of specially 
constructed masonite in 12 x 5 ft. size. Com 
plete with all necessary tracks and ball bear 
ing trolleys Does an excellent job. Can be 
bought very cheap 


Write Box 631, Peabody 





TANNERY 


For Sale or Lease 


MEDIUM SIZED TANNERY in Midwest 
for sale or lease. Presently equipped 
for vegetable tanning, but could casily 
be converted to chrome. Reason for 
selling: to settle estate. Only inter- 
ested parties need answer. 


Address L-13, 
c/o LEATHER and SHOES, 
300 W. Adams St., 
Chicago 6, Til. 





Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Sitaations Wanted” 
column, where space costs $2.00 per inch 
for each insertion. 
Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘“‘Heip 
Wanted”’ and ‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.’’ 
Minimum space accepted: 1 inch. Copy 
must be tn our hands not later than 
Monday morning for publication itn the 
issue of the following Saturday. 
Advertisements with box sumbers are 
strictly confidential and neo information 
concerning them will be disclosed by the 
publisher. 

co. 


THE RUMPF PUBLISHING 
300 W. Adams &t. Chicage 














Help Wanted 





Salesman 


WELL ESTABLISHED manufacturer in the 
East is interested in securing the services of 
a representative in the Middle West familiar 
with pigment and top finishes, resins, binders 
lacquers and other specialties for the tanner's 
use Write in detail concerning age, exper! 
ence and compensation desired. All replies wil! 
be held in strict confidence Address L-3 
c/o Leather and Shoes, 300 W. Adams 8t 
Chicago 6, Il 


Safety Shoe Salesman 


WANTED: Safety Shoe Salesman for Chicago 
territory; experienced well-known national 
manufacturer; salary and commission 


Address L-16 
c/o Leather and Shoes 
300 W. Adams 8t., 
Chicago 6, Il 





. 
Bargains 
Leather Remnants, and plenty of it. 
Sorted to specifications. Textiles of 
all kinds in full piece, remnants and 
block cuts. Bargains. Only Bargains. 
7 Floors of ains. 
CENTRAL MERCANTILE CO., 
742 W. Taylor St., 
Chicago 7, Ti. 











Tng. Mchy. for Sale 


TANNING MACHINERY FOR SALE for quick 
action Sacrificing approximately $40,000 
worth of tanning machinery, slightly used, for 
$12,000. Write to Saab Produce, 305 N. Clark 
Road, El Paso, Tex 

Do not write if not really interested 


Blue Splits 


SHAVED AND LEVELED to your specifica 
tions Any weight and quality to your re- 
quirements. 
Address L-2, 
c/o Leather and Shwoes, 
300 W. Adams 8t., 
Chicago 6, Ill 


For Sale 


JOB LOTS OF LEATHER 
erns who periodically buy 
vegetable tanned leather 


Looking for con 
small off lots of 


Address L-15 

c/o Leather and Shoes 
1) W. Adams St 

Chicago 6, Il 


October 30, 1954 


WANTED 


Making Room Foreman 


Man experienced on men's Goodyear 
Welts wanted by progressive manufac- 
turer of good quality shoes, Must be 
able to take full charge from welters 
to edge-setters. Exceptional opportunity 
in congenial surroundings in Brockton 
Area at attractive salary Apply Box 
X-3, Leather & Shoes, 10 High St., 
Boston 10, Mass. 














Situations Wanted 





THOROUGH 
tannages 
ess 


CAPABLE 


for 


Side Leather Tanner 


KNOWLEDGE of all types of 
Capable of handling complete proc 
and production 
Address L-14 
c/o Leather and Shoes 
100 W. Adama 8&t 
Chicago 6, I 


In the U. S. or Canada 


young experienced tanner looking 
suitable position Also interested to invest 
Addess L-17 
o Leather and Shoes 
300 W. Adama 8t 
Chicago 6, Il 


...is one of the seven common- 
est danger signals that may 
mean cancer... but should al- 


ways mean a visit to your doctor. 


The other six danger signals are 
—Any sore that does not heal 
...A lump or thickening in the 
breast or elsewhere... Any 
change in a wart or mole... 
Persistent indigestion or diffi 
culty in swallowing... Persis- 
tent hoarseness or cough... Any 


change in normal bowel habits. 


For other facts about cancer 
that may some day save your 
life, phone the American Can 
cer Society office nearest you, 
in care 


or write to “Cancer’’- 


of your local Post Office. 


American Cancer Society 











TANNERY and OFFICE 
| WESTBORO, MASS. 


GILBERT & COMPANY'S 
x Call” Vlatural Sheep 


BOSTON STORE 
120 SOUTH STREET 


Established 1905 
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Deaths progressive executives. During World 


War II, ke served as consultant to the 
Office of the Quartermaster General’s 
Alfred F. Donovan . . . 57, prom- Allied Planning Division. He was also 
inent shoe executive, died Oct, 25 in a member of the New England Shoe 
Beverly (Mass.) Hospital following a and Leather Association, the Boston 


heart attack. Active in the shoe man- 
te A : oe Boot and Shoe Club and the Associtaed 
ufacturing field since graduating 


from Harvard College in 1919, Don- 
ovan was president of E, T. Wright He was a Knight of Malta and a 


& Co., Rockland shoe firm. Donovan member of the Harvard Club of 
served as a director of International Boston and the Essex Country Club. 
Shoe Machinery Co. and the National 
Shoe Manvwfacturers Association and sons, Alfred, Jr., Henry L., and Doran 
was well-known throughout the W.; a daughter, Catherine M.; a sister, 
country as one of the industry’s most Ruth W.; and an uncle. 


for better marking use 





Shoe Industries of Southeastern Mass. 


Surviving are his wife, Ellen L.; three 





eacchl | 
ent ee AEC 


1O%AA 


FOR MARKING PRODUCTS, PARTS, 
PACKAGES, TAPES, TAGS, LABELS— 
FLAT, CURVED, IRREGULAR SURFACES 


THE MARKEM METHOD 
Markem machines, types, and inks constitute a better method for 
marking the products of industry. Markem equipment is engineered 
to solve special marking problems. Behind the Markem method lies 
nearly half a century af marking experience which may be applied to 
your marking problem. 


MARKEM MARKING MACHINES 

There is a Markem marking machine for practically every marking 
purpose — for direct marking of product packages, products, and prod- 
uct parts — for imprinting labels, tags, tapes, and special gummed, 
pressure-sensitive or heat-seal backed material, or for producing 
complete labels. Makes up to many thousand durable imprints per hour 
on almost any kind of material. No special skill needed to operate. 
Legend and color of imprint quickly and easily changed. 


MAKE YOUR MARK WITH MARKEM 

Whether you make saws or sox, spark plugs or shoes, TV tubes or tachometers, 
drugs or Tand grenades — whatever your marking problem — find out how 
easily and economically the Markem method can handle it. Just send a sample 
of the item to be marked and details of your needs to Markem Machine Com- 
pany, Keene 14, New Hampshire. 
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Max Horowitz... 59, shoe execu- 
tive, died recently at Norwalk Hos- 
pital, Norwalk, Conn., after a short 
illness. He was associated as a pro- 
duction executive with Junior Miss 
Shoe Co. and had been active in the 
shoe manufacturing field for the past 
40 years. At one time he was with 
Colonial Footwear Corp. He leaves 
his wife and two sons, Leon and 
Calvin. 


Richard Feakes . . . 78, credit ex- 
ecutive and publisher, died Oct. 22 at 
Newton-Wellesley Hospital, Newton, 
Mass. He was founder and president 
for 44 years of Feakes Mercantile 
Agency in Boston, publisher of credit 
rating reports for the shoe, leather 
and allied trades industry. He had 
been ill for the past year and a half 
and inactive in his business. Feakes 
launched the firm in 1909 and made 
many friends within the industry. He 
leaves his wife, Margaret; and a 
daughter, Mrs. Wheelock H. Bing- 
ham, wife of the president of Macy’s 
in New York. 


J. Henry Vigneault . . . shoe execu- 
tive, died recently in Montreal, Que., 
Canada, after a short illness. Well- 
known in shoe trade circles in Can- 
ada, he was associated with various 
shoe manufacturers there for the past 
40 years. He leaves his wife, a son 
and four sisters. 


(Other Deaths on Page 20) 
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Amalgamated Leather Co’s., Inc. 

American Extract Co. 

Antara Chemicals, Division of General 
Aniline & Film Corp. Facing Page 2 

Armour Leather Co. 

Armstrong Cork Co., 

Barbour Welting Co. 

Fiber Chem. Corp. 
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Hebb Leather Co., Inc. 

International Salt Co., Inc. 

Lincoln, L. H., & Son, Inc. 
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Moore Fabric Co. 
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Perfect Complement to the edge trimmers’ art... 


4 I 


The operator at edge trimming is an expert. His 
deft hand makes feather-light strokes that are 
smooth, precise, skillful. He knows that truly fine 
work can be done without waste, with less effort, 
in less time, with a truly precise machine. 

The GAC Edge Trimming Machine — Model L 
has shafts balanced by the use of electronic in- 
struments, the only measuring means accurate 
enough to insure that no vibration can mar the 


United Shoe Machinery Corporation 
MASSACHUSETTS 


BOSTON, 


quality of an edge. To eliminate the cause of vibra 
tion, work shaft and motor shaft are one and the 
same, and the shaft is mounted in the best bearings 
engineers can find. 

Here is a machine that is a perfect complement to 
the artistry of the edge trimmer, an efficient produc 
tion tool for the manufacturer. 

For additional information, call your United 
Branch Offices. 


SERVICED 
ey 





“Mission Accomplished” 





One vital part from a stock of pages are stopped almost as highly organized is this system 
more than 110,000 different soon as they occur... by stra- that more than 95% of all or- 
parts... rushed to the factory tegically located supplies of re- = ders for replacement parts are 
where it is needed... so that a placement parts for all the 300 — shipped the same day they’re 
machine can go back into pro- types of United machines. So received, 

duction . . . this mission is com- By helping the shoe manufacturer maintain efficiency of produc- 


pleted hundreds of times daily tion, the (BIC Parts System helps the shoe industry serve the 


American Consumer. 


by the GAC Parts System. 


In fact, many machine stop- UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 





